
Louise Isles, Sharon Ransley and Kristy Cook getting 
into the Christmas Spirit at Kmart Newtown
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tipping 2019

It’s on again  
in 2019!
You could win great prizes just by  
being part of the fun of the SDA’s  
footy tipping comp. 
Our top tipster each week will win a 
double movie pass and the glory of 
their name being published in each 
edition of TasTalk.
The overall winner at the end of the 
Season will receive two tickets to a 
2019 Preliminary Final*, including 
airfares and accommodation.

How to be part of the fun...
Registrations open in March 2019.  
Simply go to sdatas.asn.au and  
click on the ‘Footy Tipping 
Competition’ link to sign up!
*Subject to availability
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by Paul Griffin, 
General Secretary

endinG the year in 
a ruSh of activity

The year is very nearly over, and 

despite the hold up from the Fair 

Work Commission and several 

companies over the past two years, 

the SDA has been quick to engage in 

negotiating and finalising enterprise 

bargaining agreements.

We have had positive voting-up 

of such agreements by members 

– most notably, the Woolworths 

Supermarkets and Kmart 

Agreements. The Woolworths’ 

Supermarkets application went 

before the Fair Work Commission  

on 16 November.

It has been disappointing that 

Woolworths has fallen behind, with 

members employed in divisions 

of the company other than the 

supermarkets, such as Dan Murphy’s, 

BWS and Woolworths Petrol, being 

well overdue for a wage increase.

Discussions are now finally under 

way towards finalisation.

Some members of these Woolworths 

divisions are quite disgruntled at  

the delay by the company, and 

rightfully so.

but wait, there’S more!
The SDA has also finalised 

Agreements with other companies 

that include The Reject Shop and 

Super Retail Group. 

The SDA is the only Union able 
to represent The Reject Shop 
employees, and this has helped to 
gain wage increases and protect 
hard-won conditions that have been 
in place for many years.

doinG it touGh
The Morrison Federal Government’s 
economic management plan 
continues to harm workers in the 
private sector by forcing many to dip 
into their savings in order to maintain 
current living standards.

Retail workers are being forced to 
do more with less after each payday, 
constantly worried that wages are 
not keeping up with the cost of living.

The National Wage Case 3.5% 
increase in July this year, for workers 
covered by the Modern Award, was 
indeed most welcome. However, 
household savings continue to 
shrink from 3.2% to 2.4% compared 
to this time last year – once 
again showing the failure of the 
Morrison Government’s economic 
management.

The Gross Domestic Product growth 
rate falling from 3.4% in the previous 
quarter to 2.8% this quarter clearly 
shows the pressure being put on 
low wage-earners by increasing the 
cost of living, in addition to rising job 
insecurity.

In Tasmania, the SDA, as a significant 
affiliate with Unions Tasmania which 
represents over 50,000 workers 
in industry in both the private 
and public sectors, has made a 
submission to Government making 
recommendations to the Budget 
prior to its implementation.

Tasmanians need jobs they can 

count on! In recent times, they have 

experienced reductions in penalty 

rates, with many part-time workers 

and casuals experiencing under-

employment, and weak wages 

growth. Yet we see many companies 

boasting huge profits.

Cuts to penalty rates in retail, fast 

food and hospitality have a significant 

impact on family take-home pay 

and this, coupled with the State 

Government’s refusal to improve on 

the 2011 wage increase of 2.0%, sets 

a precedent in gaining meaningful 

wage growth in other industries.

The SDA will continue in its leading 

role to gain wage growth and job 

security moving forward into the 

New Year both at State level and on 

the National scene through the ACTU.

have a Safe and  
haPPy chriStmaS
On behalf of State Council and staff 

of the Tasmanian Branch, I extend to 

all our members and their families 

a very happy and, most importantly, 

safe Christmas and New Year.
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WoolWorths supermarkets
As we go to print, the Enterprise 
Agreement has been rolled out and 
voted upon with a high positive vote of 
the final return at 93%.
The Agreement has gone to the Fair 
Work Commission for approval and  
is scheduled to commence from  
7 January 2019 or seven days after the 
date of approval, whichever is the later 
date.
The partial payment of the bonus 
payment is the provision of a Wish Card 
which is scheduled for redemption by 
members on 7 December 2018.

WoolWorths petrol
In the week commencing 7 November, 
Woolworths Limited announced its 
intention to sell off its petrol business 
to a company that operates service 
stations in Europe and the United 
States.
The Union has had difficulty in 
getting the petrol division to the 
table in recent months due to the 
company concentrating its efforts on 
the finalisation of negotiations of its 
supermarket division.
The benefits gained in the supermarkets 
is intended to be flowed into the smaller 
divisions such as petrol.
Similar difficulties have evolved in 
negotiations with other divisions such 
as Dan Murphy’s, Big W and Best & Less. 
Big W has reached an understanding of 
an Agreement in principle, and there is a 
proposal to be rolled out to members.
Currently, a claim is in Woolworths 
Petrol’s hands for an immediate wage 
increase and upon a response, members 
will be updated in regards to progress.

informed on progress from subsequent 

meetings.

k & D Warehouse
The SDA has met with management 

in preparation for a new Agreement 

following closures of the business in 

Glenorchy and Cambridge, and trade 

operations to Clennett Timber.

The current Agreement has been an 

expired instrument for some time 

although the company has provided 

wage increases on an annual basis, 

except for this year.

Subsequently, the Union has issued a 

claim for an appropriate increase for this 

year, however, and although some brief 

discussions have taken place, a formal 

response is yet to be received.

Best anD less
The Agreement was approved by the 

Fair Work Commission on 4 December 

with a nominal date of operation  

from 11 December 2018 to expire  

on 31 May 2022.

Coles DistriBution Centre
Negotiations commenced on  

15 November to allow time to reach 

an agreed position prior to the current 

Agreement expiring on 7 April 2019.

Although the Union submitted a 

smaller Log of Claims than on previous 

occasions, it became evident that 

seeking a larger wage increase objective 

that is higher than the 2018 National 

Wage Case would result in offsets 

that would not be in members’ best 

interests.

That is, a higher percentage wage 

increase would result in a reduction 

in other provisions that may include 

penalty rates, stricter rostering 

provisions and overtime scheduling.

What’s happening in your WorkplaCe
Towards the end of negotiations, 
a meeting was held with members 
where a proposal was put for their 
consideration on the principle 
that no offsets would be offered in 
exchange for future wage increases.
Subsequently, a recommendation 
of three wage increases, and an 
interim wage increase prior to expiry 
of the current Agreement with no 
reduction in current entitlements, 
was agreed to unanimously and 
such Agreement in principle was 
taken back to the company.
The company agreed with the 
in-principle arrangement, with the 
first increase to be available from 4 
March 2019.

kmart
Negotiations have concluded 
following Delegates’ endorsement of 
a proposed Agreement and a rollout 
of the summary of the Agreement 
to members.
The ballot was concluded on 
Monday 3 December and a strong 
return was made by members with 
over 91% of Kmart workers voting 
YES from 32,000 workers around the 
nation.
Kmart workers were very clear 
about what they wanted in the 
new Agreement – protection of 
take-home pay, improved weekend 
penalty rates, and guaranteed pay 
rises every six months, including 
new penalty rates for casual workers 
over weekends.
The Agreement provides a sign-on 
bonus for full-time workers and 
pro-rata benefits for part-time and 
casual staff.
Improved conditions in the 
Agreement include an additional 
15-minute rest break, improved 
rostering arrangements, and two 
days’ paid domestic violence leave.

Big W
During the week of 26 November, 
the Union held Delegates meetings 
nationally, and in particular, Rosny, 
Glenorchy and Kingston.
Such meetings were to update Delegates 
as to proceedings so far, and to seek their 
approval of a resolution that authorises 
the SDA to finalise negotiations on a 
new in-principle Enterprise Agreement, 
which must be endorsed by a vote of 
employees in Big W to come into effect.

BWs
Discussions continue with this division 
with the Union drafting clauses for BWS 
and Dan Murphy’s to be entered into a 
finalised proposal.
The Union will be contacting members 
during the remainder of the year upon 
receipt of time schedules regarding firm 
dates of intended meetings, if any, this 
year or into early 2019.

offiCeWorks
As we go to print, discussions continue 
for a new Agreement and, as of the last 
meeting of 3 December, outstanding 
matters yet to be agreed on include span 
of hours, rostering and public holidays 
and staff access to parking.  
We are awaiting a further response from 
the company on annual leave and specific 
matters of foster children in the parental 
leave clause.
We will keep members informed on 
progress from subsequent meetings.

mCDonalD’s
Negotiations are under way at 
McDonald’s, with both parties providing 
each other with a draft enterprise 
agreement proposal. This follows the 
SDA’s fast food recruiting officers’ 
discussions with employees .
Needless to say, the company document 
requires some improvements in the 
monetary rate which appears to be based 
on the current fast food industry Award.
Once again, we will keep members 
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By paul griffin, 
general seCretary
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Once again, we will keep members 

informed on progress from subsequent 

meetings.

K & D Warehouse
The SDA has met with management 

in preparation for a new Agreement 

following closures of the business in 

Glenorchy and Cambridge, and trade 

operations to Clennett Timber.

The current Agreement has been an 

expired instrument for some time 

although the company has provided 

wage increases on an annual basis, 

except for this year.

Subsequently, the Union has issued a 

claim for an appropriate increase for this 

year, however, and although some brief 

discussions have taken place, a formal 

response is yet to be received.

Best anD Less
The Agreement was approved by the 

Fair Work Commission on 4 December 

with a nominal date of operation  

from 11 December 2018 to expire  

on 31 May 2022.

CoLes DistriBution Centre
Negotiations commenced on  

15 November to allow time to reach 

an agreed position prior to the current 

Agreement expiring on 7 April 2019.

Although the Union submitted a 

smaller Log of Claims than on previous 

occasions, it became evident that 

seeking a larger wage increase objective 

that is higher than the 2018 National 

Wage Case would result in offsets 

that would not be in members’ best 

interests.

That is, a higher percentage wage 

increase would result in a reduction 

in other provisions that may include 

penalty rates, stricter rostering 

provisions and overtime scheduling.

What’s happening in your WorKpLaCe
Towards the end of negotiations, 
a meeting was held with members 
where a proposal was put for their 
consideration on the principle 
that no offsets would be offered in 
exchange for future wage increases.
Subsequently, a recommendation 
of three wage increases, and an 
interim wage increase prior to expiry 
of the current Agreement with no 
reduction in current entitlements, 
was agreed to unanimously and 
such Agreement in principle was 
taken back to the company.
The company agreed with the 
in-principle arrangement, with the 
first increase to be available from 4 
March 2019.

Kmart
Negotiations have concluded 
following Delegates’ endorsement of 
a proposed Agreement and a rollout 
of the summary of the Agreement 
to members.
The ballot was concluded on 
Monday 3 December and a strong 
return was made by members with 
over 91% of Kmart workers voting 
YES from 32,000 workers around the 
nation.
Kmart workers were very clear 
about what they wanted in the 
new Agreement – protection of 
take-home pay, improved weekend 
penalty rates, and guaranteed pay 
rises every six months, including 
new penalty rates for casual workers 
over weekends.
The Agreement provides a sign-on 
bonus for full-time workers and 
pro-rata benefits for part-time and 
casual staff.
Improved conditions in the 
Agreement include an additional 
15-minute rest break, improved 
rostering arrangements, and two 
days’ paid domestic violence leave.

vaLe, syLvia
Sylvia Manley died on Tuesday 13 November, 
after 62 years of marriage to Frank. She met 
Frank as a 17 year old and supported him in 
his many years in the Public Service as well 
as with his recreational success as a racing 
car driver, competing around the State at 
Symmons Plains, Longford and Baskerville.
At the tender young age of 88, several 
months ago, Frank turned out his former 
racing “devil”, the FE Holden, competing in a 
race at Baskerville.
Sylvia trained to be a teacher and taught at 
several schools for four years before making 
a career change and trying her hand in other industries.
She found her niche in retail, and forged a career spanning 27 years at 
Woolworths Eastlands where she was front-end controller. and trained many 
staff, many of whom went on to successful careers either in retail or, for 
those young workers who were studying at University and graduating, in their 
chosen careers.
On the day of her funeral, many fond comments were made which included 
that although being a hard task master and instilling strong discipline, Sylvia 
was always very fair with employees excelling in their work.
Sylvia joined the SDA Tasmanian Branch in 1970 as a member and then 
became the shop Delegate.
In 1978, she was elected to State Council and, in 1986, was further elected as 
Vice President and served under the chairmanship of the late Senator Brian 
Harradine.
In 1998, Sylvia was made a Life Member and continued to take an interest in 
the Union’s activities.
The SDA Tasmanian Branch extends sympathies and best wishes to Frank and 
their children Shane and Sharon and their families.

As an employee, your work-related legal enti tlements are set out in various Awards, 
Agreements and Acts of Parliament. 
These enti tlements may include sick leave, penalty rates, wages, rosters, overti me, 
allowances, health and safety standards and annual leave.
The SDA’s experts can advise you of your enti tlements and, if necessary, obtain them 
from your employer. 
Disputes with your employer need not cost you your job. If you have been unfairly 
treated, make sure you call the SDA to fi nd out what your opti ons are. 
As a member of the SDA, it will cost you nothing.

DON’T LEAVE YOUR 
ENTITLEMENTS TO CHANCE



fighting back!

6 sdatastalk

in
d

us
tr

ia
l r

e
la

ti
o

ns

by james russell, 
assistant to 
general secretary

The last two years have been 
particularly tough for retail, fast food 
and warehouse workers. 

Many workers in our industries have 
suffered cuts to penalty rates, remain 
trapped in insecure work or have 
seen their wages stagnate. 

Meanwhile, the cost of living has 
continued to climb. Inequality is now 
at a record 70-year high.

the rules are broken
To put it quite simply, some 
employers have exploited the turmoil 
and industrial uncertainty caused by 
the Coles appeal and penalty rates 
cases, which were determined by the 
Fair Work Commission (FWC) over 
recent years. Bargaining came to a 
standstill for almost two years while 
the industrial landscape was tipped 
on its head. It’s been bloody tough.

The retail and fast food industries, 
however, have not been remarkable 
in this regard. 

Bargaining has also been broken in 
a range of other industries, with an 
increasing number of employers 
using the levers available under the 
Fair Work Act to terminate nominally 
expired Enterprise Agreements, when 
bargaining has reached a deadlock. 

Workers have fallen back to the 
Award safety net, or have been 
compelled to accept extensive cuts 
to wages and conditions in newly-
negotiated Enterprise Agreements.

Despite these challenges, the Union 
has continued to work hard and 
has pursued a positive agenda 

throughout this period; and in 2018 we 
secured some big wins for workers in our 
industries.

secure jobs
From 1 October, casual workers in 
the retail, fast food and warehouse 
industries finally have a pathway to secure 
permanent work. 

This is the first step to eliminating 
unnecessary and excess casual jobs in our 
industries.

Four years ago, the SDA, in conjunction 
with the Australian Council of Trade 
Unions (ACTU), filed variations to its 
Awards calling for the FWC to grant a new 
right for casuals to convert to permanent 
employment, subject to certain criteria. 

Following extensive evidence, submissions 
and hearings, the FWC agreed to the bulk 
of our claim.

A new casual conversion clause was 
inserted by the FWC into Modern Awards, 
including the General Retail Industry 
Award 2010 and the Fast Food Industry 
Award 2010.

The new clause provides:

u The right of a regular casual employee 
to request that their employment be 
converted to full-time or part-time 
employment;

u A regular casual employee is a casual 
employee who has in the preceding 
period of 12 months worked a pattern 
of hours on an ongoing basis which, 
without significant adjustment, the 
employee could continue to perform 
as a full-time employee or part-time 
employee;

u Where a regular casual employee 
seeks to convert to full-time or part-
time employment, the employer may 
agree to or refuse the request, but 
the request may only be refused on 
reasonable grounds and after there has 
been consultation with the employee;

u Where the employer refuses a 
regular casual employee’s request 
to convert, the employer must 
provide the casual employee with 
the employer’s reasons for refusal 
in writing within 21 days of the 
request being made;

u If the employee does not accept 
the employer’s refusal, this will 
constitute a dispute that will be 
dealt with under the dispute 
resolution procedure, which 
includes referring the matter to 
the Fair Work Commission if the 
dispute cannot be resolved at the 
workplace level;

u Nothing in this clause obliges 
a regular casual employee to 
convert to full-time or part-time 
employment, nor permits an 
employer to require a regular 
casual employee to convert.

This new entitlement applies to all 
workers in our industries who are 
covered by the relevant Awards.

The other good news is that the 
Union is getting on with the job in 
the current round of bargaining, 
to ensure that this important new 
right is part of every new Enterprise 
Agreement negotiated by the SDA. 

This has already been locked into 
the new Coles Enterprise Agreement 
approved by the FWC, and it is a term 
of all the new Agreements currently 
in progress, for example, Woolworths 
Supermarkets, Kmart and David 
Jones.

This entitlement is not a silver bullet 
to eliminate casual employment. 

It does not apply to those casuals 
who wish to remain casual. It also 
does not apply to casuals who work 
on an intermittent and/or irregular 
basis, i.e. they are genuinely casual. 

It is, however, a step in the right 
direction and will provide a pathway 
for many thousands in our industry 
to more secure jobs.

getting a better  
deal for casuals
The SDA has also recently secured 
a big win for causal workers in the 
retail industry.

For many years, the Union has 
argued that casuals were not 
getting a fair deal on evenings and 
Saturdays. 

The General Retail Industry Award 
paid casuals the same rate of pay 
as permanents after 6pm Monday 
to Friday, and it paid casuals just 
10% more than permanents on 
Saturdays.

The Union has consistently argued 
that the 25% casual loading should 
not be absorbed against the penalty 
rate paid to compensate the worker 
for working unsociable hours. 

Each loading/penalty rate serves a 
different purpose and one should 
not be offset against the other.

new evening and saturday  
penalty rates for casuals

Casual rates of pay will increase as follows:
Evenings  

(M-F after 6pm)
Saturdays

Current + 25% + 35%

From 1 November 2018  
to 30 September 2019

+ 30% + 40%

From 1 October 2019  
to 29 February 2020

+ 35% + 45%

From 1 March 2020  
to 30 September 2020

+ 40% + 50%

From 1 October 2020  
to 28 February 2021

+ 45% + 50%

From 1 March 2021 + 50% + 50%
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u Where the employer refuses a 
regular casual employee’s request 
to convert, the employer must 
provide the casual employee with 
the employer’s reasons for refusal 
in writing within 21 days of the 
request being made;

u If the employee does not accept 
the employer’s refusal, this will 
constitute a dispute that will be 
dealt with under the dispute 
resolution procedure, which 
includes referring the matter to 
the Fair Work Commission if the 
dispute cannot be resolved at the 
workplace level;

u Nothing in this clause obliges 
a regular casual employee to 
convert to full-time or part-time 
employment, nor permits an 
employer to require a regular 
casual employee to convert.

This new entitlement applies to all 
workers in our industries who are 
covered by the relevant Awards.

The other good news is that the 
Union is getting on with the job in 
the current round of bargaining, 
to ensure that this important new 
right is part of every new Enterprise 
Agreement negotiated by the SDA. 

This has already been locked into 
the new Coles Enterprise Agreement 
approved by the FWC, and it is a term 
of all the new Agreements currently 
in progress, for example, Woolworths 
Supermarkets, Kmart and David 
Jones.

This entitlement is not a silver bullet 
to eliminate casual employment. 

It does not apply to those casuals 
who wish to remain casual. It also 
does not apply to casuals who work 
on an intermittent and/or irregular 
basis, i.e. they are genuinely casual. 

It is, however, a step in the right 
direction and will provide a pathway 
for many thousands in our industry 
to more secure jobs.

negotiating a better  
deal for casuals
The SDA has also recently secured 
a big win for casual workers in the 
retail industry.

For many years, the Union has 
argued that casuals were not 
getting a fair deal on evenings and 
Saturdays. 

The General Retail Industry Award 
paid casuals the same rate of pay 
as permanents after 6pm Monday 
to Friday, and it paid casuals just 
10% more than permanents on 
Saturdays.

The Union has consistently argued 
that the 25% casual loading should 
not be absorbed against the penalty 
rate paid to compensate the worker 
for working unsociable hours. 

Each loading/penalty rate serves a 
different purpose and one should 
not be offset against the other.

After a lengthy and hard-fought 

FWC battle against the (expected) 

opposition of the employers, the 

FWC issued a decision in our favour. 

The increases to casual rates will be 

phased in over the next few years. 

See the table below for details.

getting on with the job
Despite some huge challenges and 

broken industrial laws, the SDA has 

rolled up its sleeves and pursued 

a positive agenda, improving the 

wages and conditions of hundreds 

of thousands of retail, fast food 

and warehouse workers across the 

country. 

We are proud of these achievements 

despite a tough industrial landscape.

There’s plenty more work to be 

done, but I know that I am looking 

forward to working together with 

every one of you over the next 

12 months to fight the scourge of 

rampant inequality and to continue 

the struggle for fair and decent jobs.

new evening and saturday  
penalty rates for casuals

Casual rates of pay will increase as follows:
Evenings  

(M-F after 6pm)
Saturdays

Current + 25% + 35%

From 1 November 2018  
to 30 September 2019

+ 30% + 40%

From 1 October 2019  
to 29 February 2020

+ 35% + 45%

From 1 March 2020  
to 30 September 2020

+ 40% + 50%

From 1 October 2020  
to 28 February 2021

+ 45% + 50%

From 1 March 2021 + 50% + 50%

Be careful what you say on 
social media.

Comments on Facebook 
pages are regarded as public 

comments – they are  
not private.

Avoid negative comments 
about your company, your 

manager or other employees 
on social media. Better not to 

mention them at all.

Some members have come 
to us after “official warnings” 

or worse following unwise 
comments on social media.

Be smart. When you go home, 
leave work behind you. Enjoy 

your social media for your 
social life, not your work life.

BE SMART ON  
FACEBOOK 
AND OTHER 

SOCIAL MEDIA
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by andrew coyle, 
recruitment 
officer

The SDA’s campaign, No One Deserves 
A Serve, aims to prevent and eliminate 
abuse and violence by customers 
towards retail and fast food workers. 
It is especially important right now, at a 
time of year when everyone seems to 
be busy and impatient. 

a wide-spread problem  
to be dealt with
Over 85% of retail and fast food 
workers have experienced abuse at 
work. 
From spitting and swearing to being 
pushed and threatened, retail and fast 
food workers are increasingly faced 
with abuse and violence at work. 
Many retail and fast food workers think 
abuse is just part of the job. But this is 
wrong.
It is a serious health and safety issue 
that can impact your mental and 
physical health. 
Your employer has a duty to provide 
a safe working environment. Being 
abused at work is a safety issue — just 
like slipping on a spill, or a burn with 
hot oil.

industry-wide change needed
As the Union for retail and fast food 
workers, the SDA has a long history 
of standing up for safe workplaces — 
because everyone has the right to a 
safe work environment. 
The SDA recognises that to make a 
difference change needs to happen 
industry-wide. Since launching the No 
One Deserves A Serve campaign, the 
SDA has worked to explore options 
to tackle the issue in every State and 
Territory and across all retail and fast 
food companies. 

In March 2018, the SDA hosted a 

national industry roundtable with 

employers and employer groups from 

several major retail and fast food 

companies. 

Following the roundtable, there has 

been progress on tackling the issue, 

including: 

u A shopping centre trial of effective 

preventative measures;

u Engagement with several employers 

on their specific policies and training; 

u A literature review about the issue; 

u Meeting with relevant State/Territory 

agencies including police and 

government safety regulators.

The SDA continues to explore all avenues 

to build better protections for workers 

— at every level from the store to 

legislation. 

Over 2,000 workers have signed up to 

be part of the No One Deserves A Serve 

campaign and are taking action for safer 

stores. 

the customer is not always 
right  
In addition to our industry-wide 
initiatives, the SDA is targeting the 
problem by running regular advertising 
blitzes calling on customers to respect 
retail and fast food workers, and to 
check themselves before they get to the 
checkout. 
The advertising is particularly important 
around peak trading periods such as 
Christmas. 
The campaign has made national 
headlines with experiences from 
workers being reported in the media 
(see box at right for some examples). 
Our surveys of the general public tell us 
that one in five Australians have noticed 
our campaign, with 85% saying it raises 
an important issue, and 90% agreeing 
that it’s never acceptable to abuse 
workers.

don’t bag retail staff 
Our campaign came to the fore 
again in June, when the SDA ran a 
strong campaign during the phase-
out of plastic bags in several States 

and Australia-wide for several major 
supermarket chains. 
The banning of free single-use plastic 
bags further highlighted the seriousness 
of the abuse faced by retail and fast 
food workers with a shocking incident 
in Western Australia where a worker 
was choked by a customer over the bag 
ban. 
The campaign focused on calling out 
customers on their behaviour and 
reminded them to bring their bags. 
There was also a concentrated focus 
on educating workers on reporting all 
incidents as a workplace health and 
safety incident, their right not to serve 
abusive customers and that their safety 
must come first. 

customer service,  
not customer servants 
This December, the SDA is launching a 
new ad focused on younger workers in 
the fast food industry. 
Fast food workers are often young and 
working their first job, but they often 
face verbally and physically abusive 
customers. 
It is difficult for many fast food and 
retail workers with customers often 
acting as if they are servants, rather 
than treating them with respect.
It is vital to change the perception that 
it’s part of their job to put up with 
abuse, and to reinforce the message 
that customer behaviour has a huge 
impact on the wellbeing of workers. 
The new fast food ad will have a 
targeted message, reinforcing the fact 
that working in fast food doesn’t mean 
a worker is inferior to anyone else, and 
that all workers should be treated with 
respect and dignity. 
The advertising will run nationally on 
television, radio, online in newsfeeds, 
on snapchat as well as on public 
transport. 
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the customer is not always 
right  
In addition to our industry-wide 
initiatives, the SDA is targeting the 
problem by running regular advertising 
blitzes calling on customers to respect 
retail and fast food workers, and to 
check themselves before they get to the 
checkout. 
The advertising is particularly important 
around peak trading periods such as 
Christmas. 
The campaign has made national 
headlines with experiences from 
workers being reported in the media 
(see box at right for some examples). 
Our surveys of the general public tell us 
that one in five Australians have noticed 
our campaign, with 85% saying it raises 
an important issue, and 90% agreeing 
that it’s never acceptable to abuse 
workers.

don’t bag retail staff 
Our campaign came to the fore 
again in June, when the SDA ran a 
strong campaign during the phase-
out of plastic bags in several States 

and Australia-wide for several major 
supermarket chains. 
The banning of free single-use plastic 
bags further highlighted the seriousness 
of the abuse faced by retail and fast 
food workers with a shocking incident 
in Western Australia where a worker 
was choked by a customer over the bag 
ban. 
The campaign focused on calling out 
customers on their behaviour and 
reminded them to bring their bags. 
There was also a concentrated focus 
on educating workers on reporting all 
incidents as a workplace health and 
safety incident, their right not to serve 
abusive customers and that their safety 
must come first. 

customer service,  
not customer servants 
This December, the SDA is launching a 
new ad focused on younger workers in 
the fast food industry. 
Fast food workers are often young and 
working their first job, but they often 
face verbally and physically abusive 
customers. 
It is difficult for many fast food and 
retail workers with customers often 
acting as if they are servants, rather 
than treating them with respect.
It is vital to change the perception that 
it’s part of their job to put up with 
abuse, and to reinforce the message 
that customer behaviour has a huge 
impact on the wellbeing of workers. 
The new fast food ad will have a 
targeted message, reinforcing the fact 
that working in fast food doesn’t mean 
a worker is inferior to anyone else, and 
that all workers should be treated with 
respect and dignity. 
The advertising will run nationally on 
television, radio, online in newsfeeds, 
on snapchat as well as on public 
transport. 

remember to report 
We remind all SDA members to report 

all incidents of customer abuse and 

violence to their supervisor, especially 

over the busy festive season. We need 

workers to report incidents so that 

there’s a record of it happening when 

we approach employers about putting 

in place better protections for you.

u When an incident occurs, report it to 
your supervisor.

u You should also report it to your SDA 
Health & Safety Rep or Delegate, and 
your Health & Safety Committee if 
your store has one.

Remember, you’re not alone. If you’re 
reporting incidents but don’t feel like 
you’re being appropriately supported, 
get in touch with the SDA for help.

workers should not 
have to put up with this!

“ Other workers have been slapped in the face, one grocery 

manager was grabbed by the throat and choked against a wall. 

We get yelled at and abused all the time.”
“ I have had methylated spirits tipped onto the counter and he 

[the customer] tried to light it.” 

“ I have had customers throw products at me for simple things 

such as a product being out of stock. I’ve had my face spat on, 

been slapped across the face 

and had one person throw a 

swing to punch me and miss…  

It becomes second nature to 

have to know how to defend 

yourself, even when you’re just 

selling groceries and providing 

an everyday service.”
“ Customers follow me around 

the store making sexual 

remarks, and one customer 

tried to kiss me.”

Join the campaign!  
Visit noonedeservesaserve.com.au. 
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Woolworths Gift Card

Three lucky members  
will win a Woolworths gift  
card, valued at $200.  
To enter this competition, simply e-mail us at  

membership@sdatas.asn.au with the subject 

line “Woolworths Gift Card” by 25 January 2019

Make sure you include your full name, SDA 

membership number, home address, contact 

phone number and employer/location in the 

body of your e-mail so we know who you are!

No internet access? no problem! 
Just phone us on 6331 8166 and we’ll enter you 

into the competition.

Our Winners...
The four winners of a  

KFC Family Feast from our 
Spring competition were:

Erica McCarthy  
from Coles Kingston 

Nicole Barry  
from Woolworths  

Channel Court 

Katherine Phelps  
from Coles Services 
Wellington Street 

Jason Faulkner  
from Woolworths  
Mount St Burnie 

Congratulations to you all!

ENTEr BY  E-MAIL! 
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customer abuse:  
your employer’s role

Have you ever witnessed a retail or 
fast food worker being abused by a 
customer? 
Unfortunately, this is becoming a 
common experience for many of our 
members.
We often hear reports from members 
who have been the target of abusive 
customers.
One of our members, a register 
operator at a supermarket, was 
recently abused by a customer who 
then complained to the manager. 
Instead of defending the employee, 
the manager proceeded to abuse the 
employee also, in front of customers 
and other staff. 
Behaviour like this from a manager is 
inappropriate.  
The incident occurred late in the 
evening when only one checkout was 
in operation. While a customer with 
a full trolley of groceries was being 
served by the employee, another 
customer waited in line for service 
with just a couple of items. 
This customer became extremely 
agitated that there was only one 
register in operation and began 
abusing the register operator before 
demanding to speak to the store 
manager.
Hearing the commotion, other 
employees from night-fill arrived at the 
front end to witness the duty manager 
then also abuse the same register 
operator for not calling another 
operator to the registers. 

The store was short staffed that shift 
due to illnesses however, and the 
manager had told the operator to only 
call him if there was an emergency.

Who is at fault? 
Understaffing was the real issue in this 
situation, not poor work performance. 
Ignored by the company, an employee 
is open to abuse.
Employees are not responsible for 
the rostering of staff. Customers don’t 
know this however, and will at times 
vent their frustration on the poor staff 
who are on the front line.

you don’t have to tolerate 
customer abuse
Employees do not have to accept 
abuse from customers. When a 
customer becomes abusive they 
should contact their immediate 
manager for assistance. 
Further, Union members do not have 
to accept abuse from their managers in 
any circumstance. Where understaffing 
causes situations such as this, it is the 
responsibility of the manager to deal 
with criticism, complaints and abuse 
from customers — that’s why they get 
paid the big bucks!
Understaffing issues should be raised 
with management to enable them to 
be dealt with at a store level.

What to do When a customer 
becomes abusive or violent
It is a sad reality that customer abuse 
and violence is on the rise.
No worker should feel unsafe at 
work. Your employer has a legal 
responsibility to protect you and to 
provide a safe working environment.
This includes dealing with customer 
abuse.
Your employer should:

u Adopt a policy to make it clear that 
harassment of staff by customers 
will not be tolerated.

u Encourage staff to inform 
management of any harassment 
and support them if it occurs.

u Take effective action by warning 
customers about their conduct and 
by banning them from the store if 
necessary.

If you experience abuse from a 
customer, take the following steps:
u Stay calm (or as calm as possible). 

Remember you are not alone; your 
employer is there to support you 
and so is your union, the SDA.

u Do not try to address the situation 
on your own — call for a supervisor 
or manager. They should deal with 
the customer who is abusing you.

u The supervisor or manager should 
explain that harassment and abuse 
of staff is not tolerated. In some 
circumstances, it may be necessary 
to ask the customer to leave the 
store.

u Let your SDA Delegate or Organiser 
know what has happened.

u Always report incidents to 
management.

u Inform management if you see a 
banned customer in store.

The SDA is at work with you. Our 
ongoing national campaign No One 
Deserves a Serve highlights the 
abuse retail and fast food workers 
receive, while calling on customers 
to show workers the respect they 
deserve. To show your support for 
the campaign, sign up online at 
noonedeservesaserve.com.au
If you need assistance or advice with 
customer abuse in your store, contact 
the SDA.  
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by Paul Griffin, 
General Secretary

The SDA is strongly supporting the Change The Rules 

campaign of the Australian Council of Trade Unions 

(ACTU).

The industrial rules are broken. The rules need to change. 

The ACTU has policies to change the rules.

What we see is that:

6 Profits are at a record high;

6 Wages are at a record low;

6 Wage increases are not keeping up with price 

increases;

6 Penalty rates are being cut;

6 The Commission is refusing justified union cases on 

technical grounds, e.g, paid domestic and family 

violence leave;

6 The enterprise bargaining system needs improvement;

6 The Commission has been stripped of its power to 

arbitrate to resolve industrial disputes.

The ACTU has developed comprehensive policies to 

improve the situation. We need wage increases.  

We need penalty rates restored. We need a fairer and 

more balanced industrial relations system.

Around the country, we saw massive peaceful union and 

community rallies held in both May and October. SDA 

Officials, Delegates and members were well represented 

at all these events.

The current Federal Government is not going to change 

the rules to have a fairer and more balanced industrial 

relations system.

The ALP is meeting in late December to finalise its policies 

for the next election including the industrial relations 

policy. At the time of writing this article, the ALP had 

already announced a number of very positive changes to 

our industrial laws.

The next Federal election will have a vital impact on the 

future of Australia’s industrial relations system for many 

years into the future. We want it to be a fairer and more 

balanced system.

it’S time to chanGe the ruleS
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it’s time to change the rules

Wages continue to be outpaced by the cost of living.

We need to change the rules because penalty rates 
for retail, fast food, hospitality and pharmacy workers 
continue to be cut.

Workers need a wage increase as wages are not 
keeping up with price increases.

Casual and part-time workers cannot get enough hours 
to make ends meet.

The current system is working for big business, but not 
for ordinary Australians.

Together we can change the rules.

Thank you to all our Delegates, members and 
supporters who continue to contribure to this important 
campaign and make 
their voices heard.

We will keep you 
updated as the 
campaign to change 
the rules continues.
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by PAUl GRIffIN, 
GENERAl SECRETARy

The SDA recently held its annual 

meeting of National Council — the 

supreme governing body of the SDA.

It marked an historic change in 

leadership as Joe de Bruyn retired 

after 40 years as a National Official of 

the SDA. Joe was National Secretary 

of the SDA for 36 years, and National 

President for four years until his recent 

retirement.

The National Council unanimously 

elected Victorian Secretary Michael 

Donovan as the new SDA National 

President, and Newcastle Secretary 

Barbara Nebart as the new National 

Vice President.

At the National Council meeting, 

Gerard Dwyer was unanimously 

re-relected as National Secretary, 

and Julia Fox as National Assistant 

Secretary.

Over the last four years, the SDA has 

renewed its leadership with a new 

National President, National Vice 

President, National Secretary and 

National Assistant Secretary, as well as 

four out of the SDA’s seven Branches 

having new Secretaries.

As an organisation with a large 

proportion of women members, we 

have always had policies of inclusion 

and equality, and we continue to 

promote this. 

u Two out of four of the National 

Officers are women.

u 57% of National Councillors are 

women.

Gerard Dwyer was elected as the new 
SDA National Secretary four years ago.

Gerard has already established himself 
in the trade union movement. 

He was successfully re-elected 
unopposed as the Senior Vice 
President of the Australian Council of 
Trade Unions in July (the third most 
senior position in the ACTU). 

He is also represented on the ACTU 
Growth and Campaigns Committee 
charting the future of the Australian 
trade union movement.

He has certainly made his mark on the 
SDA, and we are moving ahead on a 
broad positive agenda:

 Union growth with nearly 1,500 new 
members in 2017.

 Women promoted to positions of 
influence including National Officers, 
Industrial Officers, members of 
ACTU Executive.

 Campaigning against Liberal 
Government legislation to strip 
thousands of dollars off lower-paid 
workers by reducing paid parental 
leave entitlements.

 Campaigning for improvements 
in paid parental leave, payment 
of superannuation on parental 
leave and improvements in 
superannuation, where women are 
disadvantaged in retirement.

 Opposing the employer attacks on 
penalty rates — taking our case right 
up to the Federal Court of Australia 
— and campaigning to have the cuts 
in penalty rates reversed.

 Renegotiating SDA enterprise 
agreements to meet the 
Commission’s new interpretation 
of the BOOT test, with a 90% “yes” 
vote at Coles, and a 93% “yes” vote 
at Woolworths, with many other 
agreements in the pipeline.

 Making a break through on paid 

domestic and family violence leave 

with two paid days at Coles and five 

paid days at Woolworths.

 Winning additional penalty rates for 

casuals after 6pm from Monday to 

Friday and on Saturdays.

 Sponsoring the National Youth 

Commission being launched in 

November 2018. 

 Partnering with lawyers to pursue 

underpayment claims on behalf 

of exploited overseas workers at 

7-Eleven (over $9 million recovered 

in underpaid wages).

 Supporting indigenous workers by 

sponsoring the Indigenous Film 

Project documenting the 1949 

NT cattleman’s dispute (70th 

anniversary 2019).

 Campaigning for public holiday 

improvements, especially Easter 

Sunday as a public holiday across 

Australia, and Christmas Day as a 

public holiday when it falls on a 

Saturday or a Sunday.

 Developing a nationwide campaign 

to stop abusive and violent 

behaviour from customers in retail 

and fast food, and build better 

protections for workers.

 Moving the SDA into social media.

 Settling issues between the SDA and 

the AMIEU.

 Campaigning with the trade union 

movement in the ACTU Change The 

Rules campaign.

THANK yOU, JOE
We also pay tribute to Joe de Bruyn for 
his 40 years’ service and dedication to 
SDA members.

In particular, he guided us through 
the process of moving to enterprise 
bargaining which protected our 
members who were not covered by 
State Awards. 

Joe also guided us through the period 
of Australian Workplace Agreements 

The SDA’s new leadership team (L-R): National Vice President Barbara Nebart, National Secretary Gerard Dwyer,  
National President Michael Donovan, and National Assistant Secretary Julia Fox.
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 Making a break through on paid 

domestic and family violence leave 

with two paid days at Coles and five 

paid days at Woolworths.

 Winning additional penalty rates for 

casuals after 6pm from Monday to 

Friday and on Saturdays.

 Sponsoring the National Youth 

Commission being launched in 

November 2018. 

 Partnering with Maurice Blackburn 

lawyers to pursue underpayment 

claims on behalf of exploited 

overseas workers at 7-Eleven (over 

$9 million recovered in underpaid 

wages).

 Supporting indigenous workers by 

sponsoring the Indigenous Film 

Project documenting the 1949 

NT cattleman’s dispute (70th 

anniversary 2019).

 Campaigning for public holiday 

improvements, especially Easter 

Sunday as a public holiday across 

Australia, and Christmas Day as a 

public holiday when it falls on a 

Saturday or a Sunday.

 Developing a nationwide campaign 

to stop abusive and violent 

behaviour from customers in retail 

and fast food, and build better 

protections for workers.

 Moving the SDA into social media.

 Settling issues between the SDA and 

the AMIEU.

 Campaigning with the trade union 

movement in the ACTU Change The 

Rules campaign.

THANK YOU, JOE
We also pay tribute to Joe de Bruyn for 
his 40 years’ service and dedication to 
SDA members.

In particular, he guided us through 
the process of moving to enterprise 
bargaining which protected our 
members who were not covered by 
State Awards. 

Joe also guided us through the period 
of Australian Workplace Agreements 

(AWAs) and WorkChoices when many 
employees had their take-home pay 
and conditions slashed in AWAs. 
Most of our members were protected 
from the bad effects of AWAs by SDA 
enterprise agreements.
Joe strongly argued within the ACTU 
and the ALP that AWAs must be 
abolished because they fundamentally 
undermine workers’ rights. 
He had a critical influence in ensuring 
that AWAs with their negative cuts to 

take-home pay and conditions were 
abolished.

We wish Joe and his wife well in 
retirement.

fORGING AHEAD
The SDA will continue forging fearlessly 
forward with a renewed leadership 
and with Gerard Dwyer pursuing a 
broad positive agenda on behalf of 
SDA members in the next stage of our 
journey.

The SDA’s new leadership team (L-R): National Vice President Barbara Nebart, National Secretary Gerard Dwyer,  
National President Michael Donovan, and National Assistant Secretary Julia Fox.
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TASMANIAN PUBLIC HOLIDAYS  
2019

EvENT 2019 DATE
New Year’s Day Tuesday 1 January

Australia Day Saturday 26 January

Australia Day As 26 January falls on a Saturday, the following Monday is 
observed.

Monday 28 January

Royal Hobart 
Regatta (South)

Second Monday in February. (All parts of Tasmania South of, 
and including, Oatlands and Swansea. Excludes Bronte Park, 
Catagunya, Strathgordon, Tarraleah, Wayatinah and the West 
Coast.)

Monday 11 February

Eight Hours Day Second Monday in March Monday 11 March

Good Friday Friday 19 April

Easter Monday Monday 22 April

Easter Tuesday Restricted public holiday, currently observed by certain Awards/
Agreements and the State public service.

Tuesday 23 April

Anzac Day Thursday 25 April

Queen’s Birthday Second Monday in June each year. Monday 10 June

Burnie Show Day Friday before first Saturday in October each year. (Municipal 
areas of Burnie, Waratah-Wynyard and West Coast.)

Friday 4 October

Launceston  
Show Day

Thursday before the second Saturday in October. (Municipal 
areas of Break O’Day, Dorset, George Town, Launceston, Meander 
Valley, Northern Midlands, West Tamar.)

Thursday  
10 October

Hobart Show 
Day

Thursday before the fourth Saturday in October. (All of Tasmania 
south of and including Oatlands and Swansea also Bronte Park, 
Strathgordon, Tarreleah and Wayatinah - excludes West Coast.)

Thursday  
24 October

Recreation Day 
(North)

First Monday in November. (All parts of Tasmania in which a 
statutory holiday is not observed for the Royal Hobart Regatta.)

Monday 4 November

Devonport  
Show Day

Friday nearest the last day in November but not later than 1 
December. (Municipal areas of Devonport, Kentish and Latrobe.)

Friday 29 November

Christmas Day Wednesday  
25 December

Boxing Day Thursday  
26 December
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by melissa 
read, southern 
organiser

a hot topic

During the summer months, 

many SDA members may be faced 

with having to work in very hot 

environments.

The majority of problems that occur 

are related to transient heat, that 

is, heat which has the potential 

to increase the temperature of a 

building or other area.

health and safety effects
Factors such as the type of work 

being undertaken, humidity, air 

temperature, sun penetration, 

clothing and air movement should 

always be taken into account when 

considering the health and safety 

risks associated with heat. 

Heat and uncomfortable 

temperatures can have different 

effects on different people. Working 

in hot conditions may result in health 

effects, ranging from mild discomfort 

and headaches to life-threatening 

problems. 

These more serious health conditions 

can generally be grouped together as 

the effects of heat stress. 

Some of these effects are:

u reduced ability to concentrate 

and therefore an increased risk of 

accidents;

u increased discomfort in the 

use of protective clothing and 

equipment;

u aggravation of the effects of other 

hazards, e.g. noise;

u aggravation of pre-existing illnesses, 
e.g. heart disease;

u heat cramps (painful spasms in one 
or more muscles);

u heat exhaustion characterised by 
weakness and fatigue, vomiting, 
headaches and giddiness as well 
as unconsciousness and, in some 
cases, death.

Working in hot conditions not only 
affects a person’s physical health but 
can also affect a person’s mental state, 
and often contributes to stress levels.

What can be done?
Your employer has a duty of care to 
provide you with a workplace that 
is safe and healthy, particularly in 
extreme conditions.

This extends to ensuring that heat 
risks are identified, assessed and 
controlled within the workplace when 
environmental conditions affect the 
health and safety of employees. 

An employer must ensure that:

u adequate ventilation and air 
movement is provided in indoor 
environments that may become 
hot, and 

u appropriate work and rest regimes 
relative to the physical fitness, 
general health, medication taken 
and body weight of each employee 
exposed to heat are implemented.

Issues relating to transient heat in 
the workplace, particularly over the 
summer months, must be addressed 
immediately and resolved effectively.

If you find yourself working in an 
uncomfortably hot situation, follow 
the grievance procedure contained in 
your Enterprise Agreement or Award.

contact your union
For more information about heat 
or working in uncomfortable 
temperatures, please speak to your 
Delegate or Organiser or contact the 
SDA.
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by paul griffin, 
general secretary

Rewards programs have been with 
us for years in fast food chains and 
supermarkets.

Think toys with a kid’s meal, rewards 
cards and those ‘free’ samples or gifts 
you receive after spending a certain 
amount in store.

Back in the 80s they were saucepans, 
crockery and steak knives, purchased 
through collecting stamps at the 
checkout, and redeemable when the 
required number of stamps were 
collected.

Currently these programs are aimed 
and designed for the young, young 
at heart and families who participate 
together in completing the programs 
and competitions.

the impact on customers
One of the most recent and successful 
reward programs is the ‘Little Shop’ 
initiative from Coles. 

This program is responsible for changing 

the rewards system and has raised the 

bar for all retailers.

The impact of these promotions can be 

seen in a recent Canstar Blue survey, 

which found consumers aged 18-29 are 

most likely to be influenced by initiatives 

like Little Shop. 

Almost two in five respondents in this 

age group (38%) said such promotions 

sway them to spend more, with the 

same number likely to choose where 

they shop as a result. 

Generally, the older consumers get, 

the less interest there is. The survey 

found little difference between men and 

women.

Shoppers were found to be most likely 

to spend more because of promotions 

(24%), as well as to choose where they 

shop as a result (25%). 

The Canstar Blue survey also found 

that supermarket rewards programs 

influence more than half of customers 

(58%) in where they choose to shop, 

with about a third spending more 

because of them (36%). 

u Customers leaving their 

collectables with the checkout 

operator to give to someone else. 

	 Issues arise when customers are 

given collectables that they’re not 

entitled to. 

	 The best way to avoid this is to 

suggest that the original customer 

gives their collectables to other 

customers themselves. 

u Taking collectables home without 

making a purchase. 

	 Collectables are to be treated like 

cash/stock. 

	 Taking anything from the 

workplace without express 

permission can result in 

termination of employment. 

The above scenarios are actual 

examples of behaviours that have 

had members in the manager’s 

office. 

Your employment can or may be 

terminated for some, if not all of 

these behaviours. 

Whether it is fair or reasonable 

depends on many factors such as the 

policy, investigation, circumstances 

and the employer’s stance to name 

a few.

Reward programs are here to stay 

and have certainly increased in 

customer popularity. 

So remember to always follow the 

systems, procedures and policy of 

any program. 

If in doubt, don’t hesitate to raise 

the issue with your line manager 

immediately. 

Three out of five shoppers (63%) 

generally finding these types of 

rewards programs to be good value.

These are staggering numbers, hence 

the frenzy that we all hear about or 

participate in as customers.

the impact on employees
Job security has never been more 

important, and these programs 

can create issues for employees 

due to the ‘craze and hysteria’ that 

surrounds them, putting workers at 

risk of disciplinary action or worse. 

For example, the Little Shop 

promotion raised several concerns, 

including:

u The temptation to provide a 

customer or customers with more 

than is permitted.

	 There are rules around how 

collectables are issued to 

customers. 

	 Customers are encouraged to 

spend and achieve certain dollar 

targets that entitle them to 

collectables and bonuses. 

	 As an employee, not 

understanding the rules or 

following them puts you in 

potential breach, which can result 

in disciplinary action and/or 

termination.

u Team members feeling packets to 

determine what is inside to assist 

the customer. 

	 When customers just need a few 

collectables to complete the set 

team members sometimes sort 

through collectables to ensure the 

customer gets the one they need. 

	 Happy customer — absolutely. Not 

a happy employer. 
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u Customers leaving their 

collectables with the checkout 

operator to give to someone else. 

	 Issues arise when customers are 

given collectables that they’re not 

entitled to. 

	 The best way to avoid this is to 

suggest that the original customer 

gives their collectables to other 

customers themselves. 

u Taking collectables home without 

making a purchase. 

	 Collectables are to be treated like 

cash/stock. 

	 Taking anything from the 

workplace without express 

permission can result in 

termination of employment. 

The above scenarios are actual 

examples of behaviours that have 

had members in the manager’s 

office. 

Your employment can or may be 

terminated for some, if not all of 

these behaviours. 

Whether it is fair or reasonable 

depends on many factors such as the 

policy, investigation, circumstances 

and the employer’s stance to name 

a few.

Reward programs are here to stay 

and have certainly increased in 

customer popularity. 

So remember to always follow the 

systems, procedures and policy of 

any program. 

If in doubt, don’t hesitate to raise 

the issue with your line manager 

immediately. 

Three out of five shoppers (63%) 

generally finding these types of 

rewards programs to be good value.

These are staggering numbers, hence 

the frenzy that we all hear about or 

participate in as customers.

The impacT on employees
Job security has never been more 

important, and these programs 

can create issues for employees 

due to the ‘craze and hysteria’ that 

surrounds them, putting workers at 

risk of disciplinary action or worse. 

For example, the Little Shop 

promotion raised several concerns, 

including:

u The temptation to provide a 

customer or customers with more 

than is permitted.

	 There are rules around how 

collectables are issued to 

customers. 

	 Customers are encouraged to 

spend and achieve certain dollar 

targets that entitle them to 

collectables and bonuses. 

	 As an employee, not 

understanding the rules or 

following them puts you in 

potential breach, which can result 

in disciplinary action and/or 

termination.

u Team members feeling packets to 

determine what is inside to assist 

the customer. 

	 When customers just need a few 

collectables to complete the set 

team members sometimes sort 

through collectables to ensure the 

customer gets the one they need. 

	 Happy customer — absolutely. Not 

a happy employer. 

vale,  
michael
The business world in Tasmania, 
and many others, were recently 
shocked to hear of the passing 
of Michael Kent, the former 
chief executive of Woolworths in 
Tasmania.

The SDA had many dealings with 
Michael, especially in opposing 
his campaigning for deregulated 
shop trading hours which was first 
launched in real terms in the early 
1980s.

Despite his passion for seven day trading, he was not hostile to the Union 
and supported employees being members of the SDA and that they 
be given every opportunity to be represented and treated fairly at the 
workplace.

Many of our long-term members who were first employed with Purity 
Supermarkets would remember Michael as approachable, prepared to 
listen, and act if support was needed.

Paul Griffin, the General Secretary of the SDA, says he remembers Michael 
Kent as not just a successful businessman but one who made himself 
responsible to the best interests of Woolworths and its employees, which 
included  rightful wages and entitlements.

Paul remembers Michael as being instrumental in the setting up of 
the State’s largest private industry Super fund, Tasplan, which is jointly 
operated by the TCCI and the Tasmanian Trades and Labor Councils.

In its inaugural years, Paul served on the Tasplan Board with Mr Kent 
when the fund forged itself to be not only the leading fund in the State, 
but returned good dividends equal to many of the major national funds.

Paul says that upon the introduction of the State Award system in 1985, 
the Union’s role in gaining better wages and conditions was carried out at 
a local level and dealt with by the Tasmanian Industrial Commission.

However, he recalls with some fondness that with any issues that arose in 
stores, Michael could always be contacted, and any clear breaches of the 
Award or unfairness, he would personally rectify, in particular, if it was a 
“young manager, obsessed with some self perceived power”.

The State Council of the SDA extends its sympathy to Michael’s family, 
some of whom have carried on the tradition as Woolworths employees/
managers from time to time.
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Around the ShopS

Jake Smith, Ross Charlton (Delegate), Shane Gadd, Ross 
Shepherd and David McLean (Delegate) at  
Coles Distribution Centre

Jackie Dunning and Tamika Rubenach at 
Woolworths New Norfolk

Elyse Treweek from BWS Claremont

Abbie Blegg at Woolworths New Norfolk
Chris Stilgoe (Delegate) at 
Myer Launceston

Andrea Downing at Coles Burnie

As a means of R&R, Sue-Anne Thompson (Delegate) from 
Woolworths Bridgewater is a karate instructor, an activity 
that she carries out with her husband. This was a stall that 
Sue-Anne had for demonstrating her skills on behalf of the 
karate school at the Hobart Show. She is shown here with 
SDA General Secretary, Paul Griffin.

Michelle Lockley, Jodie Walters  
and Michelle Arnol (Delegate)  
at Woolworths Greenpoint
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Jackie Dunning and Tamika Rubenach at 
Woolworths New Norfolk

Jodee James, Natasha Summers,  
Sharon Targett and Andrea Felmingham 
(front) at Woolworths Scottsdale

Lindy Anderson, SDA 
member for 21 years, at 
Coles Burnie

Chris Stilgoe (Delegate) at 
Myer Launceston

Maree Kennedy, Deb Hadfield 
and Julie George at Woolworths 
New Norfolk

Andrea Downing at Coles Burnie
Naomi Jones and Lisa Wright 
(Delegate) at Kmart Burnie

Shaun Cahill, Michael Rigby, Phil Kerrison and 
David McKay at Coles Distribution Centre



BOOK AT  
SDATAS.ASn.Au

Financial members of the SDA can  
go to the movies at discounted prices  
by purchasing tickets through the Union! 

TicKeTS are available for Village Cinemas 
throughout Tasmania, Metro Cinemas (Burnie) and 
CMAX Cinemas (Devonport).

TO OrDer... Go to sdatas.asn.au, hover over the 
‘Members Area’ drop-down menu and select ‘Purchase 
Movie Tickets’. If you’re not already registered on 
the website, you’ll need to complete the ‘New User 
Registration’ section.

Delivery... Your tickets will be mailed to you by 
registered post.

nO inTerneT AcceSS? nO wOrrieS! 
Just call us on 6331 8166 (Launceston) or 6234 1118 
(Hobart) with your credit card details to order.

GREAT VALUE!

mOvie TicKeTS
sda wins better penalty 
rates for casuals

by paul Griffin, 
General secretary

In September, the SDA won a major 
case in the Fair Work Commission 
(FWC) to increase penalty rates for 
over 350,000 casual retail workers on 
Saturdays and on weeknights after 
6pm. 

As a result of this win, casual 
employees covered by the General 
Retail Industry Award will now receive 
penalty rates in addition to casual 
loading. 

First lodged in 2015, the SDA’s 
application to lift casual rates in the 
General Retail Industry Award was 
part of the Commission’s long-running 
review of Modern Awards. 

The increases to the General Retail 
Industry Award started from 1 
November 2018 and will be phased 
in incrementally over three years (see 
table on opposite page).

The FWC’s decision to approve the 
proposed penalty rate increases put 
forward by the SDA brings casual 
workers into line with the loading 
that permanent employees already 
receive.  
SDA National Secretary Gerard Dwyer 
welcomed the Fair Work Commission’s 
decision as a major win that would 
result in significant pay increases 
for hundreds of thousands of retail 
workers.
“After a long and hard-fought battle, 
the SDA has been successful in 
winning a penalty rate increase for 
casual employees. 
“This win means that casual workers 
covered by the Retail Award will 
receive casual loading on top of 
penalty rate loadings for weeknights 
and Saturdays.
“These measures go some way to 
addressing the unjust treatment of 
casual workers under the Award 
— workers who are not properly 
compensated for the absence of sick 
pay, annual leave and the insecurity of 
their work.

SDA WINS FOR 
CASUALS IN 2018

 WIN! Overtime rates of pay for 
casual employees covered by the 
Retail, Fast Food and Hair and Beauty 
Awards. 

 WIN! New right for casual 
employees to formally apply for 
permanent work in the Retail Award. 

 WIN!  Increased penalty rates  
on weeknights and Saturdays for 
casual employees covered by the  
Retail Award.

“
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by paul Griffin, 
General secretary

In September, the SDA won a major 
case in the Fair Work Commission 
(FWC) to increase penalty rates for 
over 350,000 casual retail workers on 
Saturdays and on weeknights after 
6pm. 

As a result of this win, casual 
employees covered by the General 
Retail Industry Award will now receive 
penalty rates in addition to casual 
loading. 

First lodged in 2015, the SDA’s 
application to lift casual rates in the 
General Retail Industry Award was 
part of the Commission’s long-running 
review of Modern Awards. 

The increases to the General Retail 
Industry Award started from 1 
November 2018 and will be phased 
in incrementally over three years (see 
table on opposite page).

The FWC’s decision to approve the 
proposed penalty rate increases put 
forward by the SDA brings casual 
workers into line with the loading 
that permanent employees already 
receive.  
SDA National Secretary Gerard Dwyer 
welcomed the Fair Work Commission’s 
decision as a major win that would 
result in significant pay increases 
for hundreds of thousands of retail 
workers.
“After a long and hard-fought battle, 
the SDA has been successful in 
winning a penalty rate increase for 
casual employees. 
“This win means that casual workers 
covered by the Retail Award will 
receive casual loading on top of 
penalty rate loadings for weeknights 
and Saturdays.
“These measures go some way to 
addressing the unjust treatment of 
casual workers under the Award 
— workers who are not properly 
compensated for the absence of sick 
pay, annual leave and the insecurity of 
their work.

“This will result in significant pay 
increases for over 350,000 hard-working 
retail employees on the Award, and 
will have important flow-on effects for 
employees on enterprise bargaining 
agreements right across Australia’s retail 
sector.”

The win will flow on to SDA-negotiated 
industry agreements including the 
Woolworths Supermarkets Agreement 
(if it is approved by the Fair Work 
Commission) and the Coles Supermarkets 
Agreement.

NEW CASUAL PENALTY RATES
Nov 2018  

to  
Sept 2019

Oct 2019  
to 

 Feb 2020

Mar 2020  
to  

Sept 2020

Oct 2020  
to 

Feb 2021

March  
2021

Weeknights (after 6pm) 
Penalty rate (inclusive of 
casual loading) 30% 35% 40% 45% 50%

Nov 2018  
to 

Sept 2019

Oct 2019 
to 

Feb 2020

March  
2020

Saturdays 
Penalty rate (inclusive  
of casual loading) 40% 45% 50%

SDA WINS FOR 
CASUALS IN 2018

 WIN! Overtime rates of pay for 
casual employees covered by the 
Retail, Fast Food and Hair and Beauty 
Awards. 

 WIN! New right for casual 
employees to formally apply for 
permanent work in the Retail Award. 

 WIN!  Increased penalty rates  
on weeknights and Saturdays for 
casual employees covered by the  
Retail Award.

Today’s win by the SDA will boost the pay of people working as 
casuals on Saturdays and doing early mornings and late nights on 
weekdays.

This is a major win by a union who stood up to a concerted and well-
resourced campaign by employers to cut the pay of working people.

But the cuts to Sunday rates, along with earlier cuts, show our 
system is out of balance and gives big business too much power.

The increase to casual penalty rates 
is another example of the SDA and its 
members continuing to stand up for fair 
pay and for an increase in wages. 
Earlier this year, the SDA, along with 
Australian Unions, also won the right 
for casual employees to formally apply 
for permanent work and overtime rates 
of pay for casual employees in relevant 
Awards. 

“

– Sally McManus, ACTU Secretary, 28 September 2018”
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by carol wadley, 
women’s officer

How our superannuation 
system fails women
Australia’s superannuation system 
is failing women. Women currently 
retire with, on average, 47% less 
superannuation savings than men. 
Despite a lifetime of work – paid 
employment and unpaid caring – 
many women won’t be able to afford 
to retire with dignity. 
90% of women will have inadequate 
retirement savings, and women are 
at much greater risk of retiring into 
poverty with around 29% of women 
over 65 years of age living below the 
poverty line.
The current superannuation system 
relies on an outdated model, designed 
for paid, full-time and continuous 
work. This structure inherently 
discriminates against women, who 
are more likely than men to have 
interrupted work patterns due to 
unpaid caring responsibilities. Women 
are also more likely to be employed 
in part-time or casual work, while 
they balance work, family and caring 
responsibilities. 
Our society and economy does not 
appropriately value or financially 
compensate those who undertake 
the role of carer for our children, ill, 
disabled and elderly. A role which 
predominately falls to women. 
Unpaid carers need to be properly 
funded and recognised in a system 
that improves the economic security 
of women. 
The system also needs to acknowledge 
that women are more likely to be in 
lower paid employment and allow for 

superannuation tax concessions. 

Ensuring that tax concessions are 
fairly distributed and assist people on 
lower incomes will provide a positive 
outcome for women, and help to 
reduce the gender superannuation gap. 

Currently, the superannuation system 
mainly benefits people who are already 
in a privileged position. 

Half the annual cost of superannuation 
tax breaks goes to the top 20% of wage 
earners, and less than 10% goes to the 
lowest 40%. 

The purpose of superannuation should 
be the accumulation of a retirement 
income, not the accumulation of 
wealth. 

wHat can be done
The ALP has made a range of 
commitments regarding women and 
carers receiving their fair share when it 
comes to superannuation, including:

u Ensuring that recipients of 
Commonwealth Paid Parental 
Leave and Dad and Partner Pay 
payments continue to receive super 
contributions;

u Phasing out the $450 minimum 
monthly income threshold for 
eligibility for the superannuation 
guarantee;

u Making it easier for employers to 
make extra payments into a woman’s 
superannuation fund;

u Improving transparency by 
committing to consider and publish 
the impact that any future changes 
to super would have on women.

Further to this, the SDA recommends:

u Extending the Government Paid 
Parental Leave Scheme to provide 
universal access to a minimum of 
26 weeks’ paid parental leave plus 
superannuation. 

u Amending the Superannuation 
Guarantee (SG) legislation so that 
employers are obliged to make 
superannuation contributions during 
periods of employer paid parental 
leave and unpaid parental leave for 
primary and secondary carers. The 
SG should be paid on ordinary time 
earnings for the employee for the 
period of 12 months, as provided for 
in the Fair Work Act 2009. 

u Implementing a range of changes 
to legislation aimed at eliminating 
discrimination against women and 
carers, and providing the right to 
part-time or reduced hours for 
parents and carers.

u Amending the SG Legislation to 
remove discrimination against 
employees who are under 18 and 
over 70. Superannuation should be 
paid by employers for all ordinary 
time earnings regardless of age, 
earnings or hours worked. 

u Bringing forward the current 
schedule for the increase in the SG 
rate to 12 per cent. 

u Improving the Low Income 
Superannuation Tax Offset, which 
will provide more in superannuation 
to the lowest income earners. 

u Ensuring that carers who are 
recipients of Parenting Payments, 
Carer Payments or Allowances, 
or Family payments receive 
superannuation contributions 
on these payments. As this is 
contributed during the periods of 
caring it will have the benefit of 
compound interest which applies 
to superannuation, and will be 
worth substantially more at the 
time of retirement than the initial 
investment made by government. 

u Implementing fairer progressive 
tax rates to superannuation 
contributions to remedy the gap in 
superannuation. 

u Shifting superannuation tax 
concessions from higher income 
earners to low income earners. 

u Considering options to boost 
women’s superannuation – for 
example, following a period of 
parental leave or extended carers 
leave, allowing averaging of 
earnings for income tax purposes 
over five-year periods, with any 
tax benefit/refund being paid into 
the recipient’s superannuation 
account

u Ensuring proper investigation and 
compliance of unlawful industrial 
practices, especially non-payment 
of super, including establishing a 
mechanism to enable individuals 
and unions to make claims 
to retrieve non-payment of 
wages and superannuation, and 
increasing penalties for employers 
who fail to pay the SG.

u Putting pressure on the 
government to ensure fair 
effective marginal tax rates for 
second-earners who are more 
likely to be women. This also 
needs to be assessed when 
making changes to tax benefits 
such as Family Tax Benefits. 

u Ensuring a genuine safety net 
of terms and conditions of 
employment which particularly 
impacts on women who are more 
Award and minimum wage reliant. 
This has a substantial impact 
on the ability to accumulate 
superannuation over a working 
lifetime. 
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u Amending the Superannuation 
Guarantee (SG) legislation so that 
employers are obliged to make 
superannuation contributions during 
periods of employer paid parental 
leave and unpaid parental leave for 
primary and secondary carers. The 
SG should be paid on ordinary time 
earnings for the employee for the 
period of 12 months, as provided for 
in the Fair Work Act 2009. 

u Implementing a range of changes 
to legislation aimed at eliminating 
discrimination against women and 
carers, and providing the right to 
part-time or reduced hours for 
parents and carers.

u Amending the SG Legislation to 
remove discrimination against 
employees who are under 18 and 
over 70. Superannuation should be 
paid by employers for all ordinary 
time earnings regardless of age, 
earnings or hours worked. 

u Bringing forward the current 
schedule for the increase in the SG 
rate to 12 per cent. 

u Improving the Low Income 
Superannuation Tax Offset, which 
will provide more in superannuation 
to the lowest income earners. 

u Ensuring that carers who are 
recipients of Parenting Payments, 
Carer Payments or Allowances, 
or Family payments receive 
superannuation contributions 
on these payments. As this is 
contributed during the periods of 
caring it will have the benefit of 
compound interest which applies 
to superannuation, and will be 
worth substantially more at the 
time of retirement than the initial 
investment made by government. 

u Implementing fairer progressive 
tax rates to superannuation 
contributions to remedy the gap in 
superannuation. 

u Shifting superannuation tax 
concessions from higher income 
earners to low income earners. 

u Considering options to boost 
women’s superannuation – for 
example, following a period of 
parental leave or extended carers 
leave, allowing averaging of 
earnings for income tax purposes 
over five-year periods, with any 
tax benefit/refund being paid into 
the recipient’s superannuation 
account.

u Ensuring proper investigation and 
compliance of unlawful industrial 
practices, especially non-payment 
of super, including establishing a 
mechanism to enable individuals 
and unions to make claims 
to retrieve non-payment of 
wages and superannuation, and 
increasing penalties for employers 
who fail to pay the SG.

u Putting pressure on the 
government to ensure fair 
effective marginal tax rates for 
second-earners who are more 
likely to be women. This also 
needs to be assessed when 
making changes to tax benefits 
such as Family Tax Benefits. 

u Ensuring a genuine safety net 
of terms and conditions of 
employment which particularly 
impacts on women who are more 
Award and minimum wage reliant. 
This has a substantial impact 
on the ability to accumulate 
superannuation over a working 
lifetime. 

All SDA members should be aware that managers and insurance companies have 
no right to attend your medical appointments, even if it is for a work-related injury. 
This is supported by the Fair Work Ombudsman.
Medical appointments are private. Tell any manager or insurance company 
representative that they are not entitled to attend. 
Contact the SDA if you need any help.

Managers – keep out of medical appointments!

contributing to  
a great cause
SDA Delegate Belinda Wilson and her 16-year-old son Mitchell (also an SDA 
member) recently participated in The Great  Cycle Challenge to raise money 
to fight children’s cancer.
Belinda rode her pushbike an amazing  
400km, while Mitchell completed a  
whopping 800km!
The SDA was proud to contribute to this  
excellent cause.
Great effort, both of you!
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strong over the long termHello progress 

Hello Rest App

Product issued by Rest. Go online for a PDS to consider before deciding. Apple and the Apple logo are trademarks of Apple Inc., registered in the U.S. and other 
countries. App Store is a service mark of Apple Inc., registered in the U.S. and other countries. Google Play and the Google Play logo are trademarks of Google LLC.

rest.com.au

The Rest App makes it easy to connect to your Super. You can 
check how your balance is progressing, see your investment 
choices and contributions, combine your super – even super 
accounts you may have lost, or live chat with us if you need any 
help. So to progress with confidence towards a brighter future, 
download or update your Rest App today.

Text “Welcome” to 0488 824 302 for a link to the app 
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rest core strategy:  
strong over the long term

Rest has continued to deliver 

competitive long-term investment 

returns to members. 

As at 30 September 2018, the Rest 

Core Strategy posted +7.89% per 

annum returns over the past rolling 

10 years. This compares positively 

to the median 10-year fund return 

of +7.15% p.a. This is a strong result 

and well above the Core Strategy 

performance objective of Inflation 

(CPI) + 3% p.a. over a rolling 10-

year period. The Rest Core Strategy 

performance amounts to around a 

105% cumulative return during the 

past 10 years. 

Rest’s ranking on the table below 

shows it continues to be amongst 

the top performing superannuation 

funds. Only ‘0.28%’ separates the top 

10 performing funds.

managing the downside
Rest places a strong emphasis on 
protecting members’ investments 
against adverse economic and 
investment risks as markets move 
through the highs and lows of the 
investment cycle. 
Rest believes understanding and 
managing uncertainty and risk is 
central to this process of ‘smoothing 
the investment ride’. 
For this reason, Rest continues to see 
good reason in keeping their well-
diversified and relatively conservative 
positions in place. 
Globally, economic growth remains 
solid. 
Underpinned by a healthy labour 
market and strong consumer 
confidence, the US recovery is now 
the second longest on record. 
However, valuations of almost 
every asset type seem expensive in 
the context of both the long-term 
economic outlook and historical 
averages. 
This makes the investments 
susceptible to volatility. 

Fund OptiOn 
RetuRn as at 30 septembeR 2018

ROlling 10 YeaR  
% (pa)

ROlling 10 YeaR  
Rank

AustSafe Super - MySuper (Balanced) 7.99 1

CareSuper - Balanced 7.97 2

Equip MyFuture - Balanced Growth 7.96 3

Hostplus - Balanced 7.95 4

AustralianSuper - Balanced 7.95 5

Rest - Core Strategy 7.89 6

UniSuper Accum (1) - Balanced 7.87 7

Telstra Super Corp Plus - Balanced 7.85 8

Catholic Super - Balanced (MySuper) 7.82 9

Cbus - Growth (Cbus MySuper) 7.71 10

Source: SuperRatings Fund Crediting Rate Survey - SR50 Balanced (60-76) Index (September 2018)

At the same time, ongoing US-China 

trade tensions, as well as inflation 

and interest rate hikes thanks to 

unexpectedly strong US growth, 

could pose a key threat to the global 

economic outlook. 

In Australia, record household debt 

and a cooling housing market are 

good reasons to stay vigilant and 

adopt more defensive investment 

settings.

Currently, the Rest Core Strategy has 

about 10% less exposure to share 

markets in comparison to the median 

balanced superannuation fund. Rest 

is also holding 4% more in cash than 

the median fund. 

These positions mean, that if and 

when markets correct (fall), this will 

reduce the impact of share market 

losses to members and allow Rest 

to purchase shares and other assets 

at cheaper prices, thereby setting 

members up for stronger gains when 

the market rises again.

Hello progress 
Hello Rest App

Product issued by Rest. Go online for a PDS to consider before deciding. Apple and the Apple logo are trademarks of Apple Inc., registered in the U.S. and other 
countries. App Store is a service mark of Apple Inc., registered in the U.S. and other countries. Google Play and the Google Play logo are trademarks of Google LLC.

rest.com.au

The Rest App makes it easy to connect to your Super. You can 
check how your balance is progressing, see your investment 
choices and contributions, combine your super – even super 
accounts you may have lost, or live chat with us if you need any 
help. So to progress with confidence towards a brighter future, 
download or update your Rest App today.

Text “Welcome” to 0488 824 302 for a link to the app 
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it really does pay to belong

t the complete or partial tear of 
achilles tendon, and 

t other defined injuries as listed in 
the policy, 

when they are caused by violent, 
external and visible means outside 
working hours and are not attributable 
to an illness. 

How to claim
If you suffer an injury, please contact 
the SDA for advice on the procedure 
to follow. 

Claims should be submitted within  
30 days of the accident. 

For more information, go to  
sdatas.asn.au, or contact the Union 
office. 

Conditions apply.

Ange Hyde, Selwyn Williams and 
Lynette Volmer from Bunnings 
North Launceston recently received 
payouts from the SDA’s free Accident 
Insurance Scheme. 

Cheques totalling $2,400 were 
presented to these members who 
had each sustained injuries outside 
working hours.

about sda accident insurance
All financial members of the SDA are 
covered by the Union’s free Accident 
Insurance Scheme. It is absolutely 
free for every financial member of the 
Union. 

If you had to insure yourself with a 
similar type of policy, it would cost you 
more than $450 each year. 

The SDA Accident Insurance Scheme 
is intended to cover you at all times 
when you are not covered by workers’ 
compensation. 
In this way, you have 24-hour cover: 
workers’ compensation while at work, 
and the SDA Insurance Scheme at 
other times.

accidents can Happen
The SDA’s Accident Insurance Scheme 
covers you in the event of: 
t death, 
t total incapacity to work in the job 

you were trained and/or educated 
to perform, 

t the need for knee reconstruction or 
arthroscopic surgery,

t the breaking of bones, 
t the loss of limbs, sight or hearing, 
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by carol wadley, 
women’s officer

The Australian Human Rights 
Commission’s (AHRC) national 
survey on the prevalence of sexual 
harassment is the first since 2012, 
and has exposed a significant increase 
in cases of sexual harassment in 
Australian workplaces.

In continuing with our total 
commitment to eliminating sexual 
harassment from the workplaces of 
our members, the SDA is working with 
the AHRC to review the prevalence 
of sexual harassment in our specific 
industries — retail, fast food and 
warehousing — in response to the 
disappointing statistics highlighted by 
the AHRC survey results.

You can help the SDA’s work to 
eliminate sexual harassment in 
workplaces by participating in the 
survey if you are contacted.

Your voice is important and will help 
the SDA to take the next steps to put a 
stop to sexual harassment and ensure 
your workplace is safe and free from 
sexual harassment.  

The results of the survey will help us 
to develop a better understanding 
of the nature and extent of sexual 
harassment in the industries our 
members are working in. 

This information will be critical in 
discussions we have with employers 
and industry representatives about 
the nature of the problem and what 
actions we need to take to fix it. 

It will also inform the submission we 
make to the AHRC National Workplace 
Sexual Harassment Inquiry and enable 

us to provide vital examples of your 
experience of sexual harassment at 
work. 

Sex discrimination laws in Australia 
have not protected workers from 
sexual harassment, but have allowed 
it to persist and worsen. We need to 
improve the laws and provide a fair, 
accessible and efficient complaints 
mechanism with greater penalties 
to prevent sexual harassment in 
workplaces.

what is sexual harassment?
Sexual harassment is any physical or 
verbal conduct or visual display, which 
is:

u of a sexual nature,
u unwelcome and uninvited, or
u offensive, humiliating or intimidating.

Sexual harassment is not about 
occasional compliments, and has 
nothing to do with the mutual 
attractions of friendship, which are 
consensual and acceptable to both 
parties. These are private concerns.

Grounds for sexual harassment can exist 
whether the harassment was intended 
or unintended.

Sexual harassment can take many 
forms, including:

u Suggestive remarks and sexually 
explicit conversations;

u Unnecessary familiarity, such as 
deliberately brushing up against a 
person or unwelcome touching; 

u Unwelcome jokes of a sexual nature 
in your presence or about you;

u Displaying or sharing sexually explicit 
material, including via text and social 
media platforms;

u Sexual propositions or repeated 
unwanted requests to go out on 
dates.

Sexual harassment may also constitute 
a criminal offense, including:

Active strategies must be 

implemented to monitor, prevent  

and eliminate the occurrence of 

sexual harassment at work. 

What constitutes ‘reasonable steps’ 

within a company can vary between 

workplaces but should never 

exclude the minimum standards 

for harassment prevention and 

mitigation. Every workplace is 

expected to have a current, valid 

and legal company policy, complaint 

procedures and training for staff and 

company management, along with 

enterprise agreements and contracts 

that reflect current legislation.

Your employer maintains the primary 

responsibility to investigate and 

resolve any sexual harassment 

complaints. The responsibility does 

not lie with the individual employee. 

australian human rights commission sexual harassment prevalence survey results
u 33% were sexually harassed at work in the last five years (an increase  

from 21% in 2012 survey)
u 39% of women and 26% of men were sexually harassed at work in the  

last five years
u Employees aged between 18-29 are more likely to have been  

sexually harassed (45%)
u Only 17% who experienced sexual harassment made a formal  

report or complaint
u Retail ranked fourth highest for prevalence of sexual harassment –  

42% experienced sexual harassment 
u Fast food (as part of accommodation and food services) ranked seventh –  

39% experienced sexual harassment
u Warehousing ranked 14th — 24% experienced sexual harassment
u Sexual harassment was often experienced over a prolonged period —  

30% said it occurred for more than two years
u 18% said they were sexually harassed by a customer but in retail  

and fast food this figure was much higher at 30% 
u Women working in retail are more likely to be sexually harassed by  

a customer than by anyone else in their workplace

u Obscene communications 
(telephone, calls, email, SMS/text 
messaging, letters etc);

u Touching a person where the 
touching is sexual in nature, which is 
also sexual assault;

u Stalking or indecent exposure.

Although it is most commonly 
experienced by women, both men  
and women can experience sexual 
harassment at work, and the 
harassment can be directed to a person 
of the same sex. 

The complainant also does not have 
to be directly involved — a third 
person may be offended by harassing 
behaviour among willing participants.

The harasser can be an individual or 
a group and this behaviour may be 
demonstrated by a manager, supervisor, 
a work colleague, from an independent 
contractor or supplier visiting the 
workplace, or – for a significant number 
of SDA members – from customers. 

The AHRC Sexual Harassment 
Prevalence Survey found that 30% 
of the workers in retail and fast food 
who experienced sexual harassment 
said it was by a customer. Workers 
have a right to a workplace free 
from sexual harassment, including 
from customers. The SDA has been 
working with employers and industry 
represeantatives to stop customer 
abuse and violence, including sexual 
harassment.

your employer’s responsibilities
Employers have a positive duty to 
take reasonable steps to prevent and 
eliminate sexual harassment from their 
workplace. This goes beyond simply 
developing a policy and hoping any 
sexually untoward behaviour ceases to 
occur.



sexual harassment in the workplace

31sdatastalk

he
a

lth &
 sa

fety

Active strategies must be 

implemented to monitor, prevent  

and eliminate the occurrence of 

sexual harassment at work. 

What constitutes ‘reasonable steps’ 

within a company can vary between 

workplaces but should never 

exclude the minimum standards 

for harassment prevention and 

mitigation. Every workplace is 

expected to have a current, valid 

and legal company policy, complaint 

procedures and training for staff and 

company management, along with 

enterprise agreements and contracts 

that reflect current legislation.

Your employer maintains the primary 

responsibility to investigate and 

resolve any sexual harassment 

complaints. The responsibility does 

not lie with the individual employee. 

what can you do?
If you have been sexually harassed or 

you have witnessed sexual harassment 

in your workplace, you can report the 

incident or make a complaint. If you 

don’t feel comfortable approaching the 

harasser, the harassment continues or 

is criminal in nature, please contact the 

SDA for support.

You have protection under the law 

from victimisation or adverse action 

if you make a complaint of sexual 

harassment or if you are a witness of a 

complaint made by a co-worker.

what the sda will do
Sexual harassment is unacceptable 

behaviour and is a breach of the 

fundamental right of an employee to 

work in a physically and psychologically 

safe environment, and to be treated 

fairly and with respect.

australian human rights commission sexual harassment prevalence survey results
u 33% were sexually harassed at work in the last five years (an increase  

from 21% in 2012 survey)
u 39% of women and 26% of men were sexually harassed at work in the  

last five years
u Employees aged between 18-29 are more likely to have been  

sexually harassed (45%)
u Only 17% who experienced sexual harassment made a formal  

report or complaint
u Retail ranked fourth highest for prevalence of sexual harassment –  

42% experienced sexual harassment 
u Fast food (as part of accommodation and food services) ranked seventh –  

39% experienced sexual harassment
u Warehousing ranked 14th — 24% experienced sexual harassment
u Sexual harassment was often experienced over a prolonged period —  

30% said it occurred for more than two years
u 18% said they were sexually harassed by a customer but in retail  

and fast food this figure was much higher at 30% 
u Women working in retail are more likely to be sexually harassed by  

a customer than by anyone else in their workplace

u Obscene communications 
(telephone, calls, email, SMS/text 
messaging, letters etc);

u Touching a person where the 
touching is sexual in nature, which is 
also sexual assault;

u Stalking or indecent exposure.

Although it is most commonly 
experienced by women, both men  
and women can experience sexual 
harassment at work, and the 
harassment can be directed to a person 
of the same sex. 

The complainant also does not have 
to be directly involved — a third 
person may be offended by harassing 
behaviour among willing participants.

The harasser can be an individual or 
a group and this behaviour may be 
demonstrated by a manager, supervisor, 
a work colleague, from an independent 
contractor or supplier visiting the 
workplace, or – for a significant number 
of SDA members – from customers. 

The AHRC Sexual Harassment 
Prevalence Survey found that 30% 
of the workers in retail and fast food 
who experienced sexual harassment 
said it was by a customer. Workers 
have a right to a workplace free 
from sexual harassment, including 
from customers. The SDA has been 
working with employers and industry 
represeantatives to stop customer 
abuse and violence, including sexual 
harassment.

your employer’s responsibilities
Employers have a positive duty to 
take reasonable steps to prevent and 
eliminate sexual harassment from their 
workplace. This goes beyond simply 
developing a policy and hoping any 
sexually untoward behaviour ceases to 
occur.

Sexual harassment can create an 
intimidating, hostile and offensive work 
environment. It is distressing and can 
affect a person’s mental and physical 
wellbeing. It is therefore an important 
health and safety issue.

The SDA treats all complaints seriously 
and sympathetically, and endeavours 
to deal with each claim promptly and 
confidentially. The SDA will ensure, to the 
extent that we are able, that complaints 
are fully investigated by the company in an 
impartial manner in search of a resolution 
that is just and equitable.

The SDA will also act to ensure that steps 
are taken by the employer to prevent 
further sexual harassment occurring in 
their workplace.

Remember, the SDA provides support, 
advice and representation to members 
experiencing sexual harassment at work. 
If you experience or witness sexual 
harassment at work, call the SDA.



10% off!
E-GIFT CARD

To redeem this offer refer to the specific  
terms and conditions on sdatas.asn.au

REBEL E-GIFT CARDS  
are valid for anything 

anytime including sale items.

25% off!
REDEEM IN-STORE

10% off!
SHOP ON-LINE

2-for-1
REDEEM WITH  

YOUR SMARTPHONE 

2-for-1
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via sdatas.asn.au
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 REDEEM WITH YOUR SMARTPHONE

20% off!  
the total bill (up to $25)

 REDEEM WITH YOUR SMARTPHONE

To redeem this offer refer to the specific  
terms and conditions on sdatas.asn.au

10% OFF FULL PRICE AND  
SALE PRICE MERCHANDISE

Situated on the glorious Bellerive boardwalk, with 
such menu options including Tasmanian scallops, 
crayfish mornay, natural oysters, Thai fish cakes, 

salads and various fish of the day, you can be 
guaranteed a diverse range of dining options. Open 

for lunch and dinner, 7 days, Boardwalk Fish & Chips 
have got you covered when it comes to great  

local seafood. 

2A/30 Cambridge Road, Bellerive, Tasmania 
(03) 6281 9244

2
2

20% Off the total bill

08 8291 7255
176 Greenhill Road, Parkside SA 5063

2
20% Off the total bill

176 Bar&Grill

Laserforce Launceston is an action-packed laser 
game that takes place in the impressive two storey 
arena. The perfect way to entertain families, work 

mates, sporting teams and friends, for hours. 
Accommodating up to 24 players, Laserforce is the 

ideal party venue! 

23 Racecourse Crescent, Launceston, Tasmania 
(03) 6312 5550

www.launcestonentertainment.com.au

To redeem this offer refer to the specific  
terms and conditions on sdatas.asn.au

25% OFF ONE PAIR OF GLASSES  
FROM THE $149 RANGE OR ABOVE.

WORLD CLASS MINI GOLF 
FUN FOR THE WHOLE FAMILY. 

18 holes. Beautiful views of the Tamar Valley and 
resort. Part of the famous ‘Grindelwald Swiss 

Shopping Village’ where you’ll find local arts, crafts, 
chocolate shop, village bakery and much more. 

7 Waldhorn Drive, Grindelwald, Tasmania 
(03) 6330 0481

South on Collins is a family-owned and operated 
café located in the Imperial Arcade, in the heart 

of the Hobart CBD. Offering great variety for 
breakfast, lunch and other items for morning/

afternoon tea, such as muffins and other 
substantial treats. Specialising in corporate 

catering. Open 7 days for dine-in or takeaway, 
enjoy the warm and cosy location as well as 

fantastic service.

Shop 5, 138 Collins Street, Hobart, Tasmania 
(03) 6224 2402

free upsize
REDEEM WITH YOUR SMARTPHONE

One Complimentary upsize when any Burger Combo, 
Kentucky Nugget Combo, Original Tenderloins Combo  

or Twister Combo is purchased.

To redeem this offer refer to the specific  
terms and conditions on sdatas.asn.au

KFC
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The following members have received a voucher to the value of $120 to assist with 
educational expenses for themselves or a family member in 2019. Vouchers can  
be redeemed at Birchalls and University Co-op bookshops throughout Tasmania.  
But remember, they must be redeemed by 31 March 2019.

2019 SDA EDUCATIONAL 
SCHOLARSHIP wINNERS
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wORTH 
$120 
EACH

Alison Taylor, Woolworths Deloraine
Leigh Tatnell, Woolworths Prospect
Anita Burr, Target Burnie
Kerry Gunn, Woolworths Mowbray
Natalya Njezic, Woolworths Glenorchy
Megan Ramskill, Woolworths Riverside
Melanie Cocker, Woolworths Riverside
Matthew Pitt, Woolworths Riverside
Timothy Phillips, Woolworths Mowbray
Madeleen Wilson, Woolworths Mowbray
Samuel Hinds, Woolworths Glenorchy
Jennifer Imlach, Woolworths George Town
Toni Linley, Woolworths Eastlands
Sheree Archer, Woolworths George Town
Edward King-Grey, Mowbray Newsagency
Daniela Treves, Woolworths George Town
Kayla Sherriff, Woolworths George Town
Lisa Barnett, Woolworths Riverside
Paul Monk, Bunnings Mornington
Michelle Farrow, Woolworths Sorell
Kelsey Cooper, Woolworths Lindisfarne
Mary Higgs, Woolworths Kings Meadows
Sarah Hopkins, Woolworths Kingston
Kelli Lunson, Woolworths Devonport
Peta Owers, Woolworths George Town
Daniela Staak, Coles Newstead
Rachel Briggs, Woolworths CBD
Sophie Baynton, Kmart Racecourse
Rheanna Darios, Woolworths Devonport
Bryan Barnett, Woolworths Scottsdale
Abby Casson, Woolworths Kings Meadows
Alex Klassen, Woolworths Kings Meadows
Naomi Jacobs, Coles New Town
Susan Jones, Woolworths Kings Meadows
Kelley-Marie Bilston, Woolworths Scottsdale
Deanna Woodberry, Woolworths Glenorchy
Linda Dilworth, Woolworths Prospect
Danielle Tatnell, Woolworths Prospect
Rachael Shackcloth, Coles Kings Meadows
Samantha Lee, Woolworths Riverside
Subasinghe Methsara, Woolworths Claremont
Regeena Hogarth, Woolworths Kings Meadows
Bonnie Cashion, Woolworths Claremont
Kelli Bromfield, Kmart Eastlands
Bronwyn Rigby, Woolworths Prospect
Riana Millhouse, Woolworths Claremont
Laura Churchill, Woolworths Claremont

Vicki Hingston, Kmart Devonport
Jacinta Stocks, Coles Newstead
Sarah Jeeves, Kmart Devonport
Deborah Wilkins, Woolworths Glenorchy
Deyarna Muir, Woolworths Scottsdale
Tracy Brazendale, Woolworths Deloraine
Sarah Chadwick, Target Launceston
Rebecca Braslin, Woolworths Mount St
Danielle Brown, Woolworths Petrol Ulverstone
Tameka Smith, Coles Devonport
Adam Donohue, Haymes 
Michelle Cannon, Target Mowbray
Margaret Jackson, Big W Glenorchy
Mark Schwan, Bunnings Glenorchy
Sharon Cary, Woolworths George Town
India Graham, KFC Mowbray
Natalie Burns, Coles Racecourse
Prue Abel, Woolworths Ulverstone
Leigh Allen, Woolworths Devonport
Catherine Bailey, Kmart Rosny
Kylie Brooks, Woolworths Sandy Bay
Karen Carey, Woolworths Devonport
Sonia Clark, Woolworths Glenorchy
Janine Clough, Coles Devonport
Kelly Connie, Kmart Launceston
Hayley Crack, Coles Sandy Bay
Isabelle De Leon, Woolworths Prospect
Sarah Donald, Woolworths Port Sorell
Naomi Evans, Woolworths Mount St
Rebecca Ferguson, Woolworths George Town
Simone Gosforth, Coles Express Moonah
Petrina Gillies, Woolworths Burnie 
Michelle Gore, Coles Devonport
Karen Grygiel, Coles Bridgewater
Joanne Hamlyn-Harris, Woolworths Newtown
Rachel Hartley, Woolworths Prospect
Sarah Hill, Woolworths Glenorchy
Jane Hrdalo, Kmart Devonport
Anthea Kirkby, Coles Kings Meadows
Wendy Jenkins, Woolworths Smithton
Natalie Lawler, Coles Devonport
Karen McPherson, Big W Glenorchy
Sharon Price, Woolworths Bridgewater
Tracy Reid, Coles Northgate
Colleen Richards, Big W Rosny
Linda Robinson, Coles Kings Meadows
Ellie Russell, Kmart Burnie

Melissa Smith, Woolworths Mowbray
Shaun Smith, Woolworths Wynward
Taylor Smith, Coles Kings Meadows
Lisa Squires, Woolworths Mowbray
Alison Taylor, Woolworths Deloraine
Montanna Thomas, Woolworths Devonport
Tammy Thompson, Woolworths Claremont
Mark Turner, Woolworths Glenorchy
Aneak Knight, Woolworths George Town
Samantha Hallett, KFC Bridgewater
Kellie Pearsall, Woolworths Sandy Bay
Isaac Pearsall, Woolworths Sandy Bay
Warren Stiff, Coles Northgate
Dianne Rigby, Coles Logistics
Amy Thompson, Coles Kings Meadows
Jacqueline Cross, Woolworths Prospect
Jessica Featherstone, Big W Glenorchy
Ryan Underlin, Coles Racecourse
Jeanette Unger, Woolworths Claremont
Lisa Watkins, Big W Glenorchy
Amelia Williams, Coles Devonport
Jillian Wise, Coles Kings Meadows
Amanda Colgrave, Coles Mowbray
Warick Gillam, Wattyl
Belinda Quarry, Woolworths Kings Meadows
Valerie Kiely, Ally & Me
Nicole Roberts, Woolworths Claremont
Belinda Raphael, Woolworths Eastlands
Tamika Midson, Woolworths Mowbray
Leeanne Jakcson, Big W Glenorchy
Chelsea Roles, Kmart Devonport
Sandy Owens, Coles Eastlands
Rachael Kerrison, Coles Burnie
Larna Eayrs, Woolworths Ulverstone
Michelle Jones, Woolworths Claremont
Leanne Caroll, Coles Mowbray
Danielle Mills, Big W Rosny
Keishia Thomas, Kmart Devonport
Natasha Webb, Big W Kingston
Jordan Day, KFC Derwent Park
Kim Lockhart, Coles Mowbray
Jo-Anne Luke, Kmart Burnie
Danielle Crossin, Woolworths Shoreline Howrah
Belinda Keeling, Coles Charles Street
Linda Smith, Coles Bridgewater
Rebecca Smith, Woolworths Wynyard
Katy Cook, Target Launceston
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Nigel Bradshaw, Woolworths New Norfolk
Rebecca Seabourne, Bunnings Kingston
Vanessa Nagle, Coles Kingston
Andrea Hewitt, Landscape Supplies
Suzanne Horton, Woolworths Eastlands
Sarah Peters, Woolworths George Town
Elke Faulwetter, Coles Kings Meadows
Kellie-Sue Mayne, Big W Kingston
Kim McMaster, Woolworths George Town
Rachel Sheldon, Woolworths Kingston
Kayley Smith, McDonald’s New Norfolk
Verity Young, Woolworths Scottsdale
Tacana Gebel, KFC Claremont
Wendy Robinson, Coles New Town
Alannah Percy, Woolworths Riverside
Paula Peters, Woolworths Burnie 
Kylie Gurteen, Woolworths Riverside
Isobel Watson, Coles Charles Street
Susan McGee, Kmart Devonport
Bianca Cleaver, Coles Glenorchy
Jay Johns, Coles Newstead
Lisa Hannes, Coles Mowbray
Renee Gray, McDonald’s Kings Meadows
Melanie Smith, Woolworths Mowbray
Kara-Jane Holloway, Woolworths Devonport
Theresa Scotney, Officeworks Hobart
Renee Cooper, Woolworths Ulverstone
Haylee Mickleborough, Coles Newstead
Andrea Busscher, Woolworths Burnie 
Tina Crellin, Woolworths Eastlands
Kristy Schiebel, McDonald’s Moonah
Kristy Schiebel, McDonald’s Moonah
Tanya Philpott, Coles Northgate Glenorchy
Anna-Maree Curtis, Myer Hobart
Naomi Lawson, Officeworks Launceston
Michelle Rowlands, Kmart New Town
Aleah Clarke, Kmart New Town
Donna Hutchinson, Coles Devonport
Colin Harwood, Woolworths Moonah
Denielle Barker, Woolworths Moonah
Tracy Dobson, Target Burnie
Brodie Graesser, Coles Wellington Street
Toni Griffiths, Kmart Launceston
Kim Jackson, Kmart Launceston
Christine Thomson, BWS George Town
Maegan Williams, Woolworths Riverside
Tricia Thorpe, Woolworths Ulverstone
Kristi Morrison, Target Mowbray
Helen Abbott, Becks Ulverstone
Rebecca Aitchison, Woolworths Legana
Dean Allen, Target Burnie
Gemma Anderson, Woolworths Devonport 
Grace Aramaya, KFC Kingston
Michelle Arnol, Woolworths Bridgewater
Sherie Ball, KFC Devonport
Anne Bannister, Big W Glenorchy
Kristy Barnes, Woolworths Wynyard
Nicole Barry, Woolworths Kingston
Clinton Bassett, Woolworths Campbell St
Nicole Bassett, Kmart Racecourse
Joanne Baxter, Woolworths Legana
Karen Bellchambers, Coles Racecourse

Megan Bennett, Coles Charles Street
Peter Bennett, Coles Mowbray
Tracy Bennett, Myer Launceston
Tamara Berry, Woolworths Sorell
Benjamin Bloom, Kmart Burnie
Ally Boulter, Bunnings Glenorchy
Paul Bowerman, Coles Northgate
Rebekah Bowerman, Woolworths Wellington 
Street
Kristie-Lee Bowring, Coles Mowbray
Caleb Bradshaw, Woolworths New Norfolk
Anna Brady, Coles Newstead
Melissa Bramich, Woolworths Wynyard
Shane Brown, Bunnings North Launceston
Joanne Bunton, Suzanne Grae Launceston
Elizabeth Burdon, Coles New Town
John Burnett, Woolworths Shoreline
Angie Burton, Woolworths Sorell
Sue Button, Woolworths Glenorchy
Sharee Cannon, Best and Less Glenorchy
Louise Carroll, Coles Mowbray
Donna Casboult, Spotlight Hobart
Christina Cashion, Bunnings North Launceston
Peter Clark, Woolworths Wynyard
Liam Clark, Coles Bridgewater 
Luke Clark, Coles Bridgewater
Alison Clayton, Kmart Racecourse
Lisa Collins, Coles Racecourse
Alyssa Cooper, Target Launceston
Dimity Cooper, Woolworths New Norfolk
Kristy Coppleman, Woolworths Bridgewater
Haylee Cox, Target Launceston
Angela Cox, Spotlight Launceston
Jo-Anne Cripps, Woolworths Bridgewater
Michele Cummings, Myer Launceston
Grant Dale, Woolworths Shoreline
Nina Daniels, Kmart New Town 
Isabella De Santi, Bunnings Kingston
Peter Desmond, Woolworths Kings Meadows
Joanne Dobra, Woolworths Campbell St
Kerri-Ann Donaldson, Kmart Racecourse
Ashton Donaldson, Kmart Racecourse
Deidre Eastley, Woolworths Deloraine
Montanna Eastley, Woolworths Deloraine
Tamie Evans, Woolworths Ulverstone
Vicki Evans, Woolworths Petrol Kingston
Jason Faulkner, Woolworths Burnie 
Jason Featherstone, Big W Glenorchy
Jess Featherstone, Big W Glenorchy
Skye Fitzallen, Woolworths Mount Street Burnie
Kristi Forman, Woolworths Riverside
Jenny Franks, Coles Racecourse
Bryana Frazer, Target Hobart
Lauren Fulton, The Reject Shop Claremont
Joanne Gardner, Woolworths Mowbray
Carman Gebel, KFC Claremont
Tom Gee, Bunnings Burnie
Cynthia Geniola, Woolworths CBD 
Cindy George, Target Hobart
Bradley George, Coles Mowbray
Karlene Gibson, Woolworths Ulverstone
Simon Gibson, Woolworths Prospect

Marcus Giffard, Allgoods Hobart
David Gillard, Coles Northgate 
Lisa Gillard, Coles Sorell
Susanne Gillie, Myer Hobart
Samantha Gough, Coles Racecourse
Phillip Grey, Tas Ag Services
Allison Gunn, Woolworths Bridgewater
T'Lani Haddrick, Woolworths Hobart
Nikki Hallett, KFC Derwent Park
Cindy Hansen, Woolworths Wynyard
Isobel Hanson, Coles Racecourse
Danielle Harmer, Woolworths Glenorchy
Nicole Harris, Target Hobart
Tamara Hill, Woolworths Eastlands
Gavin Hill, Woolworths Bridgewater
Kathleen Hodgetts, Coles Racecourse
Debbie Hooper, Kmart Eastlands
Jacinta Howard, Woolworths Wynyard
Tamika Howard, Coles Racecourse
Kylie Howell, Woolworths Shoreline
Jorja Howell, Woolworths Devonport
Phoebe Hunter, Woolworths Moonah
Thomas Hurd, Coles Northgate 
Melinda Hutton, Coles Hobart
Karen Hyland, Woolworths Wynyard
Jodie James, Woolworths Scottsdale
Gemma James, Woolworths Scottsdale
Duncan James, Woolworths Scottsdale
Sharyn Johns, Big W Kingston
Serenity Jones, Woolworths George Town
Lily Jordan, KFC Rosny
Tamara Jordan, BWS George Town
Natasha Keep, Woolworths Kings Meadows
Ruth Keep, Woolworths Shoreline
Kane Keleher, Hungry Jack’s Mowbray
Nicole Kelleher, Woolworths Campbell St
Bonnie Kikkert, Coles Kingston
Phillip Kilby, Dulux Prospect
Laura King-Grey, Overflow Book
Alexander King-Grey, Banjos
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Helen Oliver, Woolworths Scottsdale
Lyndall Osbourne, Coles Kingston
Kylie Pace, Woolworths New Norfolk
Jalanda Papi-Watson, Woolworths Claremont
Wesley Parker, Woolworths Wellington Street
Renee Pearce, Woolworths Kingston
Suzanne Perkins, Coles Kings Meadows 
Minh Pham, Woolworths Claremont
Katherine Phelps, Coles Services
Lynette Philpott, Coles Newstead
Samuel Piper, Coles Charles Street
Alisha Pitchford, Coles Charles Street
Bridie Pitchford, McDonald’s Invermay
George Placogiannakis, Woolworths Kingston
Laura Poke, Woolworths Smithton
Jennifer Porte, Woolworths Mowbray
Anne Porter, Coles Charles Street
Brett Price, Woolworths Claremont
Jennifer Price, Woolworths New Norfolk
Taylah Pullen, Big W Glenorchy
Mandy Purton, Big W Glenorchy
Anna Quarrell, Target Burnie
Angela Quilliam, Woolworths Scottsdale
Allen Rachael, Big W Glenorchy
Silvana Raglione, Kmart New Town
Leonnie Rainsford, Kmart New Town
Larissa Reid, Coles Mowbray
Wayne Richards, Woolworths Sandy Bay
Jodie Riley, Woolworths Kingston
Ronald Riseley, Kmart New Town
Garry Roberts, Coles Bridgewater
Andrea Round, Coles Racecourse
Geoffrey Rubenach, Woolworths Glenorchy
Tamika Rubenach, Woolworths New Norfolk
Ben Russell, Bunnings Launceston
Tyson Sauerwald, Coles Newstead
Chantelle Scotney, Woolworths Hobart
Damen Scott, Coles Devonport
Rebecca Seen, Woolworths Kings Meadows
Alissa Selby, Coles Mowbray
Natasha Shai, Big W Kingston
Jacqui Shaw, Big W Rosny
Jamie Shea, Area 52 Hobart
Jodie Shearing, Coles Bridgewater
Darren Shearing, Coles Bridgewater
Tracey Shelverton, Big W Kingston
Jessica Sheridan, Woolworths Ulverstone
Elizabeth Sherrin, Big W Kingston
Alyce Singline, Woolworths Legana
Deahn Smith, Woolworths Wynyard
Fiona Smith, Coles Kings Meadows
Rebecca Smith, Woolworths Ulverstone
Jamie Smith, Ulverstone Primary 2
Karen Smith, Woolworths Glenorchy
Sharon Spencer, Woolworths Sandy Bay
Kelly Spencer, Coles Kings Meadows
Angela Spicer, Coles Mowbray

Rose-Maree Spinnler, Coles Sorell
Emma Sproule, Woolworths Glenorchy
Molly Steer, Officeworks Hobart
Eileen Stevenson, Woolworths Deloraine
Shai Stover, Woolworths Sandy Bay
Elizabeth Suckling, Kmart Eastlands
Vanessa Sullivan, Big W Glenorchy
Jordan Sullivan, Big W Kingston
Wendy Swaine, Coles Devonport 
Sharon Targett, Woolworths Scottsdale
Karen Temple, Woolworths Glenorchy
Danielle Temple, Big W Rosny
Michael Thorogood, Coles Mowbray
Maree Thorpe, Woolworths Port Sorell
Fiona Tonks, Coles Sorell
Chantal Tostevin, Coles Kingston
Richardson Tracey, Kmart Eastlands
Belinda Trudgeon, Woolworths George Town
Joy Tyler, Woolworths George Town
Jonathan Tyson, Target Mowbray 
Sami Ullah, Coles Mowbray
Helen Van Noord, Kmart Launceston
Natasha Vanderkooij, Big W Kingston
Linda Voss, Coles Eastlands
Joanne Wakefield, Woolworths Riverside
Selina Walker, Coles Bridgewater
Connar Walker, Coles Bridgewater
Lee Anne Watkinson, Woolworths Shoreline 
Shane Webb, Coles Eastlands
Sandra Weber, Woolworths New Norfolk
Nikki Wells, Coles Burnie
Jane Wells, Officeworks Hobart
Tammy Whitmore, Coles Mowbray
Farrah Wigg, Coles Racecourse
Nerrida Wiggins, Coles Glenorchy
Sonia Williams, Bunnings Launceston
Bridget Willis, Coles Newstead
Storm Willmott, McDonald’s Burnie
Alina Wilmott, McDonald’s Burnie
Chloe Wilson, Woolworths Glenorchy
Belinda Wilson, Coles Devonport
Mitchell Wilson, Coles Services Devonport
Stephen Wilson, Coles Devonport
Shane Wiltshire, Coles New Town
Lani Wiltshire, Coles Eastlands
Vanessa Witek, Woolworths Mowbray
Karissa Wood-Browne, Woolworths Mount St
Vickie Woodhead, Coles New Town
Rebecca Woods, Coles Sorell
Ruby Wyker, Woolworths Eastlands
Sharmaine Youd, Coles Kings Meadows

Edward King-Grey, Mowbray Newsagency
Tahlia Kirkham, McDonald’s Moonah
Nicole Kleeman, Target Hobart 
Rebecca Knight, Harris Scarfe Devonport
Anna Korezelidis, Target Hobart
Sofia Korezelidis, Target Hobart
Mellissa Lee, Big W Glenorchy
Brendon Lincoln, Coles Glenorchy
Narelle Lippis, Coles Kings Meadows
Leesa Long, Coles Northgate
Crystall Lucas, Big W Kingston
Melissa Luttrell, Coles Northgate
Chloe Lynch, Target Burnie
Tamara MacPherson, Woolworths Deloraine
Suzanne Macrow, Woolworths Mount Street
Damon Macrow, Woolworths Ulverstone
Loretta Maine, Woolworths Mount Street Burnie
Tom Marik, Bunnings North Launceston
Kathryn Martin, Bunnings new store 
Mornington
Bonnie Mason, Coles Launceston
Erica McCarthy, Coles Kingston
Roxanne McCarthy, Bunnings Mornington
Maree McCarthy, Coles Bridgewater
Laura McDermott, Woolworths Glenorchy
Andrea McKibben, Bunnings Glenorchy
Gail McKinnon-Jones, BWS George Town
Alicia McQueen, Coles Newstead
Peter Meskell, Bunnings North Launceston
Kim Miller, Myer Launceston
Helen Milner, Coles Kings Meadows
Jessica Moffatt-Jackson, Coles Mowbray
Shontelle Moles, Woolworths Kingston
Allyson Monk, Woolworths Wynyard 
Dillon Monks, Kmart Eastlands
Sandra Morecombe, Coles Wellington Street
Tracey Morgan, Big W Kingston
Jaki Mortimer, Woolworths Prospect 
Jonty Moss, Bunnings Mornington
Jackie Muir, Woolworths Devonport
Donald Naden, Woolworths Ulverstone
Kylie Nelson, Woolworths Glenorchy
Angela Nettlefold, Coles Glenorchy
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HOBART 
6221 3499

1/61 Salamanca Place
hobart@ajtravel.com.au

LAUNCESTON 
6331 1214

44 Charles Street
launceston@ajtravel.com.au

www.ajtravel.com.au

At Andrew Jones Travel, we pride ourselves on getting to know you 
and your travel needs! 
From short breaks to great adventures, from sunny beaches to 
snowy mountains, from the moment you start planning and all  
throughout your holiday, we thrive on sharing our knowledge and 
our passion with you. Speak to us about:
• Package holidays
• Flights
• Accommodation
• Cruises 
• Transfers
• Sightseeing
• Tours
• Escorted groups from Tasmania
• Travel Insurance
• 24/7 emergency service
• Travelling Ladies Club

Dreaming of getting away?
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GENERAL RETAIL INDUSTRY AWARD 2010
MINIMUM WAGE RATES
EFFECTIVE 1 JULY 2018

DOES NOT APPLY TO WOOLWORTHS, COLES,  
MYER, TARGET, COUNTRY ROAD, ROCKMANS,  
BIG W, PETROL PLUS, KMART, HARRIS SCARFE,  

JUST JEANS, OFFICEWORKS, K&D WAREHOUSE, 
VEHICLE INDUSTRY, BUNNINGS HARDWARE,  

MILLERS, BETTS & BETTS, PRICELINE AND  
PRICE ATTACK, WATTYL PAINTS SPOTLIGHT  

AND FAST FOOD WORKERS
LAST WAGE INCREASE $26.70 

Ordinary Hours

38 HOUR 
WEEKLY 

RATE

7am to 9pm 
Monday to Friday

6pm to 9pm 
Monday to Friday

7am to 6pm 
Saturday

Hourly Rate Hourly Rate Hourly Rate

Full-time 
and part-
time up 

to 38 
hours a 
week

Casual 
loading 
of 25%

Full-time 
and part-

time 
loading 
of 25%

Casual 
loading 
of 25% 

only

Full-time 
and part-

time 
loading 
of 25%

Casual 
loading 
of 35%

17.5% 
annual 
leave 

loading 
on four 
weeks’ 
leave

RETAIL EMPLOYEE $ $ $ $ $ $ $ $

Level 1 
Shop Assistant, Checkout Operator, Trolley 
Collector, Video Hire Worker, LPO, Clerical 
Assistant 789.90 20.79 26.00 26.00 26.00 26.00 28.07 552.93

Level 2 
Forklift Operator 808.70 21.28 26.60 26.60 26.60 26.60 28.73 566.10

Level 3 
Dept Mngr 2IC, Corsetiere, Snr LPO, Cook 821.30 21.61 27.02 27.02 27.02 27.02 29.17 574.92

Level 4 
Trades Qualified (e.g. Butcher, Baker), Clerical 
Officer Level 2, Shiftworker/Nightfill Supervisor 837.50 22.04 27.55 27.55 27.55 27.55 29.75 586.25

Level 5 
Tradesperson in charge of other Tradespersons, 
Services Supervisor (more than 15 employees) 871.80 22.94 28.68 28.68 28.68 28.68 30.97 610.26

Level 6 
Section/Dept Manager (5+ employees  
including self), Clerical Officer Level 3,  
Assistant/Deputy/2IC Shop Mngr 884.50 23.28 29.10 29.10 29.10 29.10 30.97 610.26

Level 7 
Visual Merchandiser, Clerical Officer Level 4 928.80 24.44 30.55 30.55 30.55 30.55 32.99 615.16

Level 8 
Shop Manager, Clerical Officer Level 5 966.50 25.44 31.79 31.79 31.79 31.79 34.34 676.56

JUNIOR RATES
Age % of weekly rate of 

pay

Under 16 years of age 45 355.50 9.36 11.69 11.69 11.69 11.69 12.64 248.85

16 years of age 50 395.00 10.39 12.99 12.99 12.99 12.99 14.03 276.50

17 years of age 60 474.00 12.47 15.59 15.59 15.59 15.59 16.83 331.80

18 years of age 70 552.90 14.55 18.19 18.19 18.19 18.19 19.64 387.03

19 years of age 80 631.90 16.63 20.79 20.79 20.79 20.79 22.45 442.33

20 years of age 100 (from 1 July 2015,  
after six months’ 
employment with employer) 789.90 20.79 26.00 26.00 26.00 26.00 28.07 552.93

APPRENTICES
Apprenticeship Year % of Level 4

1st Year 50 418.80 11.02

2nd Year 60 502.50 13.22

3rd Year 80 670.00 17.63

4th Year 90 753.70 19.84

SUNDAY RATES 
normal rate + 95% (195%) from 1 July 2017 
normal rate + 80% (180%) from 1 July 2018
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sda membership application form
Surname: Date of Birth:
Given Names:
Postal Address:
Suburb:  Postcode:
Phone Numbers:                 Home (         )  Mobile:
E-mail Address:
Employer:
Employer Location:
Occupation:
Type of Employment o Full-time (20 hours or more per week) 
 o Part-time (10-20 hours per week) 
 o Casual (less than 10 hours per week)

How many hours a week do you expect to work?                                                         Are you a student? o Yes   o No
I hereby agree to become a member of the Shop, Distributive and Allied Employees’ Association, Tasmanian Branch. I 
pledge myself to comply with the rules of the Association, and with any amendments or additions which may be duly made 
to such rules.

Signature: Date:    /     /

please return completed form to:  
paul griffin, general secretary, sda, po box 1289, launceston tas 7250

sda change of address/employment form
previous
Surname: Member No:
Given Names:
Postal Address:
Suburb: Postcode:
Employer:
Employer Location:

current
Surname: Member No:
Given Names:
Postal Address:
Suburb: Postcode:
Employer:
Employer Location:

#

#

authority to deduct union fees from wages
Name: 
Employer:

I authorise my employer to deduct from my wages the contribution prescribed by Rule 6 of the Shop, Distributive 
and Allied Employees’ Association Tasmanian Branch, the fees prescribed by the rules as varied from time to time. 
Such deduction shall be paid to the aforementioned Association on behalf of the undersigned member as Union 
Subscriptions.

Signature: Date:    /     /
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your union: 
with you at work...  
and at home

SDA Tasmanian Branch Head Office:  

72 York Street (PO Box 1289), Launceston Tas 7250

t Phone 6331 8166

a E-mail secretary@sdatas.asn.au

5 Website www.sdatas.asn.au

t Hobart Office: Phone 6234 1118

18074

THE UNION FOR WORKERS IN  
RETAIL.FAST FOOD.WAREHOUSING.

4 SDA/EntertainmentTM 

Membership Card
4 FREE Accident Insurance
4 Scholarship Fund
4 Employment Advice
4 Workers’ Compensation Advice
4 Workers’ Compensation Legal Assistance
4 Workers’ Compensation Arbitration
4 Wage Claims
4 Rehabilitation Arrangements
4 Financial Advice Referral
4 Welfare Advisory Service
4 Member Competitions
4 Union Journal

4 Free First Visit to an SDA Union Solicitor

4 SDA Holiday Discount Coupons

4 SDA Movie Ticket Discounts

4 SDA Discount Home Loans

4 Competitions to Win CDs, iPods, Footy 
Tickets and Lots More!

free to all members

plus

for more 
info,  

contact 
the sda
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